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1.IlosicHMTEeIbHAA 3aNIMCKA
1.1. enp n 3apaun tucumIuinebl « bpeHAUHT TEPPUTOPHII»

Lenv oucyunaunvr — npoecCUOHANIbHAS MOANOTOBKA MarucTpoB, HEOOXOAMMas
st GOPMHUPOBAHUS METOJOJIOTMUECKOW M HAYYHOH KYJIbTYpbl, CUCTEMbI 3HAHUH,
YMEHUH U HaBBIKOB B 00JIaCTH pa3pabOTKU U yIpaBiieHUs] OpeHIaMu TEPPUTOPHU.
3adauu oucyuniumwl:

- (QopmupoBaHue 'y  00y4aromMXCs  LEJIOCTHBIX  TEOPETHUYECKUX
IpEeCTaBIECHUN O OpEHIUHTE;

- OBJIa/ICHHUE 3HAHUSIMHU B 00JIACTH OCHOB METOJI0JIOTUH, METOJIOB U MOHATHH
B YIIPABJIICHUH TEPPUTOPUSMHU U PETHOHAMU;

- (hopMHUpOBaHHME MPAKTHUECKUX HABBIKOB M YMEHHUI MPUMEHEHUS HAyYHBIX
METOJIOB MpU (OPMUPOBAHUU U YIIPABJICHUU OPEHIOM TEPPUTOPHH;

- U3y4eHHE BO3MOXKHOCTEH COBPEMEHHBIX WH(OPMALMOHHBIX TEXHOJIOTUN
IUISL pean3alyy MPOEKTOB B 00JaCTH OpEHIUHTa TEPPUTOPHUI.

B  pesynbrare  OCBOEHHS  AMCHUIUIMHBI  OOy4arolluics  JOJDKEH
J€MOHCTPUPOBATh PE3yJIbTaThl 00pa30BaHUs, IPEICTABICHHbBIE B TA0JIHULIE.

KomMmnerennus HNuauxatopsl Pe3yabTaThl 00yueHust
(Koa 1 HAMMEHOBAHUE) KOMIIeTeHI I
(Ko ¥ HAMMEHOBAHUE)

T1K-1 Criocoben [1K-1.3 Bnageet HaBbikaMu | 3HaTh: OCHOBBI TEOPUU

OpraHU30BaTh PabOTHI TIO MPOBEACHUS MOHUTOPUHTA | TEPPUTOPHUAIILHBIX OPEHIOB;

CO3aHUIO U Y OLICHKHU PE3yJIbTaTOB METO/Ibl COOTHECEHHUSI Pa3BUTHUSA

peIaKTUPOBAHUIO KOHTEHTA | BBIIOJIHEHUS PaboT, TEPPUTOPHATHHOTO OpEHAMHTA C
dbopMynupoBaHue HUCTOPUYECKUM, SKOHOMUUYECKUM,
3aMeYaHui COITMOKYJIbTYPHBIM H

TFCOINOJINTHYSCKUM KOHTEKCTOM
YMeTb: BBISIBIISTH M PACKPHIBATH
OTIUYUTEIHHBIC YEPTHI
Pa3TUYHBIX TEPPUTOPHUATIBHBIX
OpeHIoB;

aHaJIM3UPOBATH OPEH/I-
KOMMYHHKAIINH B KYJIbTYPHO-
HUCTOPUYECKOM KOHTEKCTE
Brnangers: TexHOIOTUAMHI
MPUOOPETEHUS, UCTIOJIB30BAHUS
¥ OOHOBIICHUSI TYMaHUTAPHBIX
HMCTOPHUKO-KYJIbTYPHBIX 3HAHUH
TEPPUTOPUIL;

HUCTOPUYECKUMH U
HCKYCCTBOBEIUECKUMU
METOaMH MO3HAHUS 1
HABBIKAMU WX IPUMEHEHUS B
OpeHI-KOMMYHHUKAITUIX 1
TEPPUTOPUAIBHBIX OpeHIaxX
[TIK-1.4 ymeet cocTaBisiTh 3HaTh: METO/IbI IPOBEICHUS
TUTaHBI pa0OTHI, OIICHUBATH | MIPEIITPOCKTHBIX




WX COJIepKAHHE U
TPYJIOEMKOCTb
BBIIIOJIHEHHS B
3aBHCUMOCTH OT
KBaJTU(DUKAITIH

UCCJICIOBaHMI B 00J1aCTH
TEPPUTOPHATHHOTO OPEHINHTA;
AHAJIN3 IPOCKTHBIX YCIOBUH,
COLIMOKYJIBTYPHBIX YCTAHOBOK,
TOYEK MapUTETa U TOYECK
nuddepeHnranm
TEPPUTOPUAIBHBIX OPEH/IOB;
METO/IbI IOCTAHOBKH 3a/1a4 MpHU
NPOEKTUPOBAHUU OpeHa
TeppUTOpHIl U OpeH/I-
KOMMYHUKaUK

YMeTh: OCylIeCTBIIATh
NpPEANPOEKTHBIE UCCIIETOBAHMA,
BBISIBJISITH 00IIIME COBpEMEHHbBIE
TpeOOBaHUs, MPEIbIBIIEMBIE K
TEPPUTOPHATHHBIM OpeHIaM;
¢dopmupoBats 3ananue (opud)
Ha TEPPUTOPUATILHBIA OPEHUHT;
Brnaners: MeTogamMu npoBeieHUS
MPEIIPOEKTHBIX UCCIIEIOBAHUI;
HaBBIKAMU 0()OPMIICHUS
Pe3yNbTaToB HCCIEA0BaHUN U
NPEOCTABICHUS UX 3aKa34YHKY;
HaBbIKaMU TJIAHUPOBAHUSA U
OpraHU3alUM IPOEKTHON
JIeSITENIbHOCTH

IIK-1.5 BnageeT
OCHOBHBIMH MPUHIIATIAMH U
TCXHOJIOTUSIMHU ynpaBHeHI/Iﬂ
MIPOCKTaMU

3HaTh: OCHOBHBIE IPUEMBI U
TEXHOJIOTUH CO3aHus OpeHa
TEPPUTOPUH B OHJIAKH U odIaiiH
cpezie; METOJUKH CO3aHus
KOMMYHHUKAIIHOHHBIX MTPOAYKTOB
B c(hepe OpeHIUHTA TEPPUTOPHIA
YMeTb: ucClIe10BaTh
0COOEHHOCTH BOCHPUATHUS
OpeHaa TeppuTopun
00I11€CTBEHHBIMH I'PyTIaAMHU;
NPUMEHSTH COBPEMEHHBIE
OHJIAMH U O(JIaliH TEXHOJOTUH
CO3JIaHUsl CTPATEruu
HPOJIBUKEHUS
TEPPUTOPHUAIBHOIO OpeHaa
BrnaneTs: HaBbIKaMu yIIpaBiIeHUs
TEPPUTOPUATBHBIM OPEH/IOM;
HaBBIKAMU CO3JIaHMs
KOMMYHHKAIIMOHHOHN CTpaTeruu
JUIs IPOJIBUKEHUs OpeHia
TEPPUTOPUH B OHJIAKH U odIaiiH
cpene

[1K-2 Crioco6eH ynpaBisiTh
uHdopmarmen u3
Pa3IUYHBIX UCTOYHUKOB

IIK-2.3 CiocobeH
OCYIIIECTBISATh MOHUTOPUHT
MOSBJICHHUS HOBOU MITH
Heo0X0anuMO

3HaTh: MpUHIHITEI cOopa, oTOopa
1 00001IeHUS] HTHPOPMAITHH JIJIST
pa3pabOTKU MPOEKTOB U
KaMmnaHu# B cepe OpeHIMHTa




uHpOpPMaLIUU BHYTPU
OpraHM3aIUH, B CETH
WNHutepHer u npyrux
HCTOYHHKAX,

TEPPUTOPUI

YMeTh: aHAIM3UPOBATH U
CHCTEMaTH3UPOBATh
Pa3HOpPOAHbBIE TaHHBIE

Bnagets: MeTomamu pa3paboTku
KaMITaHUU IO MTPOJBUKEHHIO
TEPPUTOPUATBHOTO OpeHza ¢
HCIIOJIb30BAaHUEM COBPEMEHHBIX
CPENCTB U TEXHOJIOTUH IIPU
MPOEKTUPOBAHUU U

peanuzanuu
KOMMYHHKAI[MOHHBIX IIPOIIECCOB
Ha OCHOBE HMCCJIEIOBaHUN
OOIIIECTBEHHBIX TPy

I1K-2.4 cnocoben
dhopMHupOBaTH OOIIYIO
OLIEHKY 3HAYMMOCTH U
MPUOPUTETHOCTH
noJy4aeMoil napopmanuu

3HaTh: IPEANOChUIKI
BO3HUKHOBEHUS OpeHAMHTa
TEPPUTOPUH, UX POJIU B
KOHKYPEHTHOMH

00pBrOE PEeTHOHOB 3a
MPUBJICYCHHE BHEITHUX
pecypcos;

YMeTh: cobuparth, 00padaThIBaTh
WH(GOPMAITUIO U YY4aCTBOBATH B
uHbOpMaTU3aLINHU AESITETbHOCTH
OpraHu3aIiu

Bnaners: HaBbIKamMu
HCCIIEN0BaHUsA, 0000IIEHUI 1
MIPUMEHEHUS NIEPEIOBOrO OMbITa
opranu3zanuu 3(pHEeKTUBHOTO
OTEYECTBEHHOTO U 3apy0eKHOT0
yIpaBJICHUS COLIMATIBLHO-
SKOHOMHMYECKUM Pa3BUTUEM
MYHHIIATIATUTETOB

T1K-2.5 Bnaneet
MPOrpaMMHBIM
o0OecrieyeHneM 1
TEXHUYECKUMH CPEJICTBAMHU
JUISL PETYJIApHOU
KOMMYHHUKAIIUH,
MOHUTOpPUHTA UH(OPMAITTH
B MHTEpHET

3HaTh: METOJIMKU CUCTEMHOIO
M0/IX0/1a /ISl peIIeHUs
npogecCHOHATIBHBIX 3a]a4 B
o0nacTu OpeHIuHTa TEPPUTOPHUIL
VYMeTb: oLleHUBaTh

3P PEKTUBHOCTH MPOLEAYP
aHanu3a npoOseM U NPUHSITUS
pelieHuii B 001acTi OpeHaNHTa
TEPPUTOPUIL

Brnasers: HaBBIKAMH CO3/1aHUS
KOMMYHHKAIIMOHHBIX ITPOAYKTOB
T000T0 YpOBHS B cdhepe
OpeHIMHTa TePPUTOPHI

ITK-3 Crniocob6en
pa3pabartbIiBath,
TCCTUPOBATHL U BHCAPATH
WHHOBAI[MOHHBIC TOBAPHI
(ycmyr), co3gaBaTh
HEMaTepHUaIbHbIC AKTUBBI

11K-3.4 Bnaneet HaBBLIKAaMH
MOJITOTOBKH PEKOMEH A1t
TUTS TIPUHSITHS
MapKETUHTOBBIX PEIICHUI
B OTHOIICHHH TOBapOB
(ycmyr, OpeH10B)

3HaTh: UHCTPYMEHTHI U
TexHOIOrHH TEPPUTOPUATTEHOTO
OpeHauHra

YMeTb: aHau3UpOBaTh U
CHCTEMaTH3HPOBATh
Pa3HOPOJHBIC JAHHbIE,




(Openmpl) U ynpaBIsaTh UMH OIIeHUBATh 3 (HEKTHBHOCTH

B OpraHU3aIiH IpOIIeTyp aHaIHM3a MpoodJIieM B
cdepe OpeHIUHra TEPPUTOPHIA
BrnaneTs: HaBbIKaMu pa3pabOTKH
IPOEKTOB B cpepe OpeHauHra

TEPPUTOPUIL
IIK-3.14 3naet 3HaTb: OCHOBHBIE MOHATHUS
HOPMAaTHBHBIC ITPABOBBIC MapKeTHHra U OpeHIUHTa
aKThI, PETYJIUPYIOIINE TEPPUTOPHIA;
MapKETUHT OBYIO OCHOBHBIC MaKPO3KOHOMHUYECKHE
JIEATEIIbHOCTD KaTeropuu, HeOOXOTUMBIC JIS

aHaJM3a JesTEIbHOCTH
HPKOHOMUYECKUX CYOBEKTOB;
YwMmers: [Ipunumats
yIpaBJIeHYECKHUE PEIICHUS B
cdepe rocyaapCcTBEHHOTO
peryIupoBaHUs MapKETUHTOBOU
JEeSTEIIbHOCTH

Bnaners: HaBbikamu cOopa,
00paboTku nHMOpPMAIUU 1
y4acTusi B ”HGOpMaTH3AIUU
JESITEIbHOCTH
COOTBETCTBYIOIUX OPTaHOB
BJIACTH U OpraHM3ALH

B pesynbTaTe 0CBOCHHUS TUCHUIIUHBI 00YUYaIOIUNACS TOJIKEH:

3uams TEOPETUUECKUE U METOI0JIOTMUECKNE OCHOBBI OPEHIMHIa TEPPUTOPUH;

Vmemv BBIABIATP M aHATU3UPOBATh TEHACHLMMU pa3BUTUS TEPPUTOPUI,
OTpE/IENATh NEPCIEKTUBHbBIE HANPABICHUs IPUMEHEHHUsS] METOAO0B OpEHIUHTa MIPU
yIpaBIE€HUN TEPPUTOPUSIMHU, UCIIOIB30BATh IKCIIEPUMEHTAIbHBIE U TEOPETUUECKUE
METOJIbl MCCIEAOBaHUA B MPO(PECCHOHAIBHON JesTeNbHOCTH, COOJI0IATh,
NOJICPKUBAaTh W pa3BUBaTh IMPUHIUIBI  CYIIECTBYIOUIEH aKaJeMHUYECKOM
KYJbTYpBI;

Braoems CcOBpEMEHHBIMM METOJAMH M HWHCTPYMEHTAJIbHBIMU CpPEACTBaAMHU
HAay4YHOro HccieAoBaHuss B cdepe OpeHOuHra TEppUTOpPU; HaBbIKAMHU
CaMOCTOSITEJIBHOM TBOPYECKOH pabOThl, pa3pabOTKU U peanu3aliy IPOEKTOB C
MPUMEHEHUEM  COBPEMEHHOTO HMHCTPYMEHTapusi peKiIaMbl U  CBA3EH C
OOLIECTBEHHOCTHIO B c(pepe OpeHIuHTa TEPPUTOPHU.

1.3. MecTo JUCIUIUIMHBI B CTPYKTYpE OCHOBHOM 00pa30BaTeIbHON TPOrPaMMbI

Huciumaa «bpeHIUHT TEeppUTOPHI» BXOAUT B 4YacTh y4eOHOIo IJIaHa,
dbopmMupyemMyro ydacTHHKaMH oOpa3oBarenbHbIXx oTHommeHud (b1.B07) mo
HarpaBiieHn0 oarotoBku 42.04.01 - «Pekiama u CBSI3M C OOIIECTBEHHOCTHIOY,
MarucTepckasi HampaBieHHOCTh «bpeHauHr u nenmoBas pemyrtanus». [Iporpamma
Kypca «bpenguHr Teppurtopmit» paspaboraHa Ha Kadeape OpeHauHTA U
BU3YaJIbHBIX KOMMYHUKalMii dakyabTeTa pekiiaMbl U CBSI3eH ¢ 00IIECTBEHHOCTHIO
PITY.

2. CTpyKTYypa IMCUUIIMHBI
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OO01as TpyA0EMKOCTh TUCHUIUIMHEI cocTaBisier 3 3.e., 108  akamemmueckux
yaca (0B).
CTpykTypa IMCHUIINHBI JJIS 04HOI (popMBbI 00yUeHUs
O0beM TUCIMIUIMHBI B OpME KOHTAKTHOW PabOTBhI OOYYAFOIIUXCS C TENarorH4eCKHMH

paboTHUKaMU U (WJIM) JTUIAMU, TPUBIEKaEMbIMH K pealn3ali 00pa30BaTeIbHONU MPOrpaMMbl
Ha MHBIX YCJIOBUSAX, IPU MPOBEACHUN YUEOHBIX 3aHITHIA:

Cemect | Tum yueOHBIX 3aHITHIA KomnnuectBo
p 4acoB
3 Jlexumu 12
3 CemMuHapbl/1abopaTopHbie pabOThI 18
Bcero: 30

O0BeM TUCHUIUIMHBI (MOTYJIs) B JOpME CaMOCTOSATEIBHON PabOThl 00YYAOIIUXCS
COCTaBJISIET 78  akaaeMU4ecKux vaca(oB).

CTpykTypa IMCHUIIMHBI VI 0YHO-32049HOH (DOPMBI 00y4YeHuUsI
OO0beM AUCHMIUIMHBI B (pOpPME KOHTAKTHOW PAabOTHI OOydarOIIUXCS C MEJAaroruuyecKUMU
paboTHMKaMu U (WJIM) JTUIIAMHU, TPUBJICKAEMBIMH K pealn3anuyd 00pa30BaTeIbHOW MPOrpaMMbl
Ha MHBIX YCJIOBUSX, IIPU NPOBEJCHUN YUEOHBIX 3aHITHI:

Cemect | Tum yueOHBIX 3aHATHIA Kommnuectso
p 4acoB
4 Jlexnuun 8
4 CemuHapbl/1a00paTOPHBIE PAOOTHI 16
Bcero: 24

O0beM AUCIHILTUHBI (MOTYJIs1) B hOpME CAMOCTOSITEILHON PAOOTEI 00YIAFOIIHUXCS
COCTaBJIICT 66 akaJleMHUYeCKuX 4aca(oB).

2. Discipline structure
The total labor intensity of the disciplineis 3 Credit, 108 academic hours (S).

Discipline structure for full-time training
The scope of the discipline in the form of contact work of students with pedagogical workers and

(or) persons involved in the implementation of the educational program on other conditions
during training sessions:

Semester | Type of training sessions Number of
hours
3 Lectures 12
3 Workshops/Lab Works 18
Total: 30

The scope of the discipline (module) in the form of independent work of students is 78
academic hours (s ).




Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers and
(or) persons involved in the implementation of the educational program on other conditions
during training sessions:

Semester | Type of training sessions Number of
hours
4 Lectures 8
4 Workshops/Lab Works 16
Total: 24

The scope of the discipline (module) in the form of independent work of students is 66
academic hours (s ).

3. Coaep:xanue TUCHUILINHBI

Pazoen 1. Bsedenue 6 oucyunauny. Ynpaenenue meppumopusimu. Mapxkemune
meppumoputl.

ODKOHOMHKA PEruoHOB. OCHOBHBIC MPHUHIMIIBI YIIPABICHUS PETUOHAIBHON
skoHOMUKOM. Pa3paboTka u peanuzanus ctpareruii peruoHoB. CTpaTernueckue
nporpaMMbl peruoHoOB. llenn W HampaBieHMs pa3BUTHUS PETHOHOB. Muccus
PETHOHOB.

MapkeTHHI TEppUTOPUN: OCHOBHBIE IOHATHS W UHCTpyMEHTHI. [loHsTHe
Mapketunra tepputopuil. Ilenn u 3amaunm mapketuHra tepputopuil. CyOBEKTHI,
00BEKTHI, MHCTPYMEHTHI MapKeTUHTa TeppuTopuid. CTpaTernuyeckue HampaBICHUS
MapKETUHTa TEPPUTOPHUN.

3agau  TEPpPUTOPUATIBHOTO  MapkeTuHra. Pa3paboTka  KOHIEMIIUU
KYJIbTYPHOTO Pa3BUTHUSI TEPPUTOPUU. OpraHU3alMOHHBIE MEXAHU3MBbI MTOBBIIICHUS
VHBECTUIIMOHHOW TPUBJIEKATECIbHOCTH pPeruoHa. I[IpoekT «YMHBIA Tropoay».
KonnentyanbHoe 000CHOBaHHME, MPaKTUKa MPUCBOCHUS U MPOJBIKEHUSI CTaTyca
pernoHa. OpraHu3alMOHHBIE MEXAHU3MbI COJICMCTBUSI PA3BUTHUIO BBHE3THOIO
Typu3Ma

Opranuzanus 1eaTeaIbHOCTH pabodeil Tpymibl U BHEIIHUX dKcrepToB. COop
aHANIMTUYECKOW  WHpOpMmaIuu. CrocoObl  opranuzanud ¥ 00paboTKU
CTaTUCTUYECKUX U COLMOJIOTMYECKUX JaHHbIX. OpraHuzanus 3Tama IOucCKa
1 GOpMyTUPOBaHUS 3a/1a4 B chepe TEPPUTOPHAILHOTO MapkeTuHTa. Opranuzanms
MEXKBEJIOMCTBEHHOTO B3aMMOJICMCTBUSL B MPOLECCE pEAIN3ALUU  KOHLETINUH
TEPPUTOPHUATBHOTO MapkeTUHTra. CriocoObl MOBBIIICHUS TPAXKAAHCKOW aKTUBHOCTHU
HACEJICHHs B IIPOLIECCE PEANM3ALMN KOHLENIUN TEPPUTOPUAIBHOIO MApKETHHIA.
Opranuzanus CUCTEM COLMAIBHOTO APTHEPCTBA.

Pazoen 2. Memoowst u modenu bpenounea meppumopuii.
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OpraHuzanuoHHasi ~ OCHOBa  OpEHIWHTA:  yOpaBJICHHE  OpPEHIOM.
[IponBuxenne OpeHna: mpsiMas U KOCBEHHass KOMMYHHUKalus. bpeHauHr kax
npouecc ynpasieHus: OpeHaoM. OCHOBHbIE 3Tanbl OpeHAMHIa TEPPUTOPHUI.
[leneBbie  aynutopuu  TeppuTOpuanibHOTO Openpa. Otiuuue  OpeHJauHTa
TEPPUTOPUIl OT MapKeTUHra TeppuTopuid. Buasl OpeHAOB TEppPUTOPUU.
[ectuyroabHuK HalMoOHaNbHbIX OpeHAoB C.AHxonbTa. BpeHIUHTr TeppuTopuii
KaK MTHCTPYMEHT S3KOHOMHYECKOTO Pa3BUTHUS U KOHKYPEHTOCIIOCOOHOCTH MECTA.

Pa3paboTka koHIenuMM OpeHaa ropoja: opraHusanus npoiecca. Padora ¢
TOPOJCKMM TPOCTPAHCTBOM: BHU3yaiu3auus Openaa. PaGota ¢ ropojckoi
UHQpAaCTPYKTypoi: 3akpemieHue OpeHnaa. KynbTypHas >XKu3Hb B TOpPOJAE:
«oXuBieHUE» OpeHpa. bpena ropoma: moOHSATHE, CTPYKTypa M YCJIOBHS
BO3HMKHOBeHUs OpeHga ropoma. dakrtopel, dopmupytonme OpeHa Topoja.
Jlornueckas cxema Opennunra ropona. Konnenuus Openna ropoga: uues Openaa
ropojia, IeHHOCTH OpeHa, nu3aitH Openna. Bocnpusarue (umumk) OpeHma ropoja:
KanuTajl OpeHjia, pa3InuuTeIbHas CIOCOOHOCTh OPEH/Ia, JIOSIIbHOCTh OpeHaa.

Konuenuus MO3ULIMOHUPOBAHUS TEPPUTOPHH. IIpouecc
MO3ULIMOHUPOBAHUS TYPUCTCKOW IE€CTUHALIMM, €T0 colepKaHue u dtainbl. [loHsTue
U BUJAbBl MUMHUKAa TYPUCTCKUX TeppUTOpUi. DaKTOPBI, ONPEACNSIONINe UMUK
TYpPUCTCKOU TeppuTOpuu. Mojieias UMUK TEPPUTOPUH.

Pazoen 3. Ilpaxmuka openounea meppumoputl.

HcTopusi BO3HUKHOBeHUs1 OpeHauHra teppurtopuit. Mctopuueckue Gpopmbl
MPOJABUKECHUSA TEPPUTOPHIA. Bo3HuKHOBEHHE Ha3BaHUN-OpPEH/IOB.
CTpyKTypUpOBaHHBIM MOAXOJA K OpeHAWHry TeppuTopuid. MoHoropoga -
3aJI0)KHUKU KOPIOPaTUBHBIX OpeHaoB. bpenaunr tepputopuii B ObiBiiem CCCP.
Bbpenauur B M”HGOPMALIMOHHYIO 3TOXY .

WNHTerpupoBaHHble MapKETUHIOBbIE KOMMYHHUKAllMM B  IMPOJABUXEHHUU
TYpPUCTCKUX  JAecTuHanuil. Pexnama, cBA3M C  OOIIECTBEHHOCTBIO U
CTUMYJIMpOBaHUE  CcObITa. MAapKETUHIOBBIE  MHCTPYMEHTBI  MPOJBUKECHMUS
TeppuTOpuH, pekiamubie kamnanuu B CMU. JlononHuTenbHble HISHTUPUKATOPHI
TEPPUTOPHIL: 3HAKY ISl HALTMOHAJIBHBIX U PETMOHAIBHBIX TOBAPOB. CIIOPTUBHBIE U
KYJIbTYPHBIE COOBITHSI 1 MEPOIIPHUSTHS.

HopMmaTtuBHast 6a3a cTpaTeruueckoro MjiaHupOBaHUs, pa3padO0TKH IIENEBbIX
IIPOTPAMM W OCYLIECTBIICHMS] TYPUCTHYECKOM  AEATENbHOCTU. IIpmHumAIBI
(bopmHpoBaHUs KOHIIETIIUH. 3aBUCUMOCTh 3¢ pexTuBHOCTH Mep
OT UX KOPPEKTHOro 00ocHOBaHus. [IpuMepsl TydIINX NPaKTHUK TEPPUTOPUATBHOTO
openaunra. bpenast bapcenonsl, Cunnes, MenbOypna, Jlyoas, Munana, OTTaBsl,
Monpeans. OnbIT pa3paboTKu OpPEHI0B POCCUIMCKUX TOpOJ0B U peruoHoB: Kamyra,
[lepmb, XabapoBck, Mypmanck, Spocnasinb, TBeps. OTpakeHHe BOIPOCOB
TEPPUTOPUAIBHOIO  MAapKETHUHIa B CTPATETHSAX  COLMAIBHO-3KOHOMHUYECKOIO
pa3Butus. HapaGoTku u nmepcnekTUBBl. TEXHONOIMM CO3JaHUsl TO3UTUBHOIO
oOpa3za TEppPUTOPUU B UHTEPHET-NPOCTPAHCTBE U (uzmueckoit cpeme. O0630p
CTPAaTETMYECKUX TUIAHOB BEIOMCTB, 3aHUMAOLIUXCsl BOIIPOCAMU TypHU3Ma.
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Pazoen 4. Ilepcnexmusnvie Hanpasnienusi 8 OpeHouHee meppumopuil.

DxoHOoMUKa coObITui. [IponusBoacTBeHHBIN Typu3M. Dddekt bunsbao. Pois
KUHOUHJYCTpUU B popMupoBaHuu OpeHaa ropoja. OOueCTBeHHAsS AUILIOMATHUS U
conuanbHpie Meaua. OleHKa YCHemHOCTH OpeHauHra ropoja. KoHHekToMuKa.
Konnekrorpadus. Jloructudeckuit moaxoa. MurpaioHHbIe TOTOKA U UX MOJICTIH.
I'opoackoii nu3aitH. DKOJOTMYHOCTh TEPPUTOPUN U «3€JIEHBIE TEXHOJIOTUNY.
CereBbie Mmoaenu. Helipoceresie Mmogenu. [{udposas ananurtuka. [IpeaukTuBHas
aHanutuka. Popcaitel. [IpoekTHble TexHOJOrHH. Meramnonucel. YpOaHu3auus.
BoBneueHHOCTh HaceleHHd B pa3pabOTKy OpeHaa TeppuTopuu. JlMHamMudeckoe
yopaBjieHHe  OpeHIoM  Tepputopud. @DOpMHUpPOBAHHME  MEIHUANPUCYTCTBUSA
tepputopun B cetu Uutepuer. ['eliMmudukaius B OpeHIUHTe TEPPUTOPUH.

3. Discipline content

Section 1. Introduction to discipline. Administration of territories. Marketing of
territories.

Economics of the regions. Basic principles of regional economic
management. Development and implementation of regional strategies. Strategic
programs of the regions. Goals and directions of regional development. Mission of
the regions.

Marketing of territories: basic concepts and tools. The concept of marketing
territories. Objectives and objectives of territory marketing. Subjects, objects,
marketing tools of territories. Strategic areas of marketing of territories.

Territorial marketing tasks. Development of the concept of cultural
development of the territory. Organizational mechanisms to increase the
investment attractiveness of the region. Smart City Project. Conceptual rationale,
practice of assigning and promoting the status of the region. Organizational
mechanisms for promoting inbound tourism

Organization of the activities of the working group and external experts.
Collection of analytical information. Methods of organizing and processing
statistical and sociological data. Organization of the stage of search and
formulation of tasksin the field of territorial marketing. Organization of
interdepartmental interaction in the process of implementing the concept of
territorial marketing. Ways to increase the civic activity of the population in the
process of implementing the concept of territorial marketing. Organization of
social partnership systems.

Section 2. Methods and models of territory branding.

Organizational basis of branding: brand management. Brand promotion:
direct and indirect communication. Branding as a brand management process.
Major stages of territory branding. Target audiences of the territorial brand. The
difference between territory branding and territory marketing. Types of brands of
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the territory. Hexagon of national brands of S. Anholt. Branding of territories as an
instrument of economic development and competitiveness of the place.

Development of the city brand concept: organization of the process.
Working with urban space: brand visualization. Working with urban infrastructure:
brand consolidation. Cultural life in the city: "revitalizing" the brand. City brand:
the concept, structure and conditions for the emergence of the city brand. Factors
shaping the city's brand. City branding logic. City brand concept: city brand idea,
brand values, brand design. Perception (image) of the brand of the city: brand
capital, distinguishing ability of the brand, brand loyalty.

Territory positioning concept. The process of positioning the tourist
destination, its content and stages. Concept and types of image of tourist territories.
Factors that determine the image of the tourist territory. Territory image model.

Section 3. Territory branding practice.

History of the emergence of territory branding. Historical forms of territorial
advancement. Emergence of brand names. Structured approach to territory
branding. Monotowns are hostages of corporate brands. Branding of territories in
the former USSR. Branding in the information age.

Integrated marketing communications in promoting tourist destinations.
Advertising, public relations and sales promotion. Marketing tools for promoting
the territory, advertising campaigns in the media. Additional territory identifiers:
signs for national and regional goods. Sports and cultural events and events.

Regulatory framework for strategic planning, development of targeted
programs and implementation of tourism activities. Principles of concept
formation. Dependence of measures effectiveness on their correct justification.
Examples of best territorial branding practices. Brands Barcelona, Sydney,
Melbourne, Dubai, Milan, Ottawa, Montreal. Experience in developing brands in
Russian cities and regions: Kaluga, Perm, Khabarovsk, Murmansk, Yaroslavl,
Tver. Reflection of territorial marketing issues in socio-economic development
strategies. Developments and prospects. Technologies for creating a positive image
of the territory in the Internet space and physical environment. Review of strategic
plans for tourism agencies.

Section 4. Promising directions in the branding of territories.

Economics of events. Industrial tourism. Bilbao effect. The role of the film
industry in shaping the city's brand. Public diplomacy and social media.
Assessment of the success of the city's branding. Connectomics. Connectography.
Logistic approach. Migration flows and their models. Urban design. Environmental
friendliness of territories and "green technologies." Network models. Neural
network models. Digital analytics. Predictive analytics. Forsytes. Design
technologies. Metropolitan areas. Urbanization. Involvement of the population in
the development of the brand of the territory. Dynamic management of the
territory's brand. Formation of the territory's media presence on the Internet.
Gamification in territory branding.
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4. O0pa3oBare/ibHbIC TEXHOJIOTHHU

BHenpenrue KOMIIETEHTHOCTHOTO MOAXOJa B CUCTeMy oOpa3oBaHusl TpeOyeT
oTpeJielICHHbIX M3MEHEHUN oOpa3zoBaTenbHbIX TexHoJioruii. HoBble TpeOGoBaHus K
pe3ynbTaTaM OCBOCHHSI 00pa30BaTEbHBIX MPOrPaMM M OTACJIBbHBIX JUCIMILIUH
0OyCIIOBMJIM COBEPILIEHCTBOBAHUE COJEpPXKaHUsS, pa3pab0TKy HOBBIX METOAUK U
TEXHOJIOTHI1 00pa30BaTeIbHON AEATEILHOCTH U (DOPM KOHTPOJISI €€ OCYIIECTBICHHUS.
Baxxnoe  3HaueHume mpu  ITOM  NPUOOPETaeT  HCMOJIb30BAaHHUE  HOBBIX
00pa30BaTeNbHBIX TEXHOJIOTHIA.

[Ipn peamuzanuu nporpaMmbl JUCHUIUIMHBL «bpeHIMHT TeppuUTOpHI» B
paMKax KOMIETEHTHOCTHOTO MOJXO0Jila HCIOJB3YIOTCS PA3JIUYHbIE METObI
M3JIOKEHUST JIEKIIMOHHOIO MaTepuajia B 3aBUCUMOCTH OT M3JaraéMoll TeMbl —
MpOoOJEMHBIE JIEKIIUH, JIEKIUU-OeCebl, JEKIUU-TUCKYCCUHU, JEKIUU C pa3zdopomM
KOHKPETHBIX CUTyallul U Jp.

B nensx aktuBuzanuu pabOThl CTYJACHTOB MPU OCBOSHUHM TEOPETUUECKOTO
Marepuasa, U3JI0KEHHOTO Ha JISKIUSAX, MPU MPOBEIECHUM CEMUHAPCKUX 3aHATUH
IMPOBOJUTCS  TECTUPOBAHUE, TPOBOAATCS CEMHHAPBI-TUCIYTHI M MPOYHUE
IMCKYCCHH.

Ha ocHoBe HOBBIX 00pa30BaTENIbHBIX TEXHOJIOTHI OMpeneNnsieTcs COueTaHnue
MeTON0B, ¢opM opraHuzanuu camoodOyueHus. CamocrosiTelbHas paboTa
CTYJICHTOB HalpaBJieHa Ha 3aKpEIUICHUE MOJYyYEeHHbBIX HABBIKOB, Ha MPUOOPETECHUE
HOBBIX TEOPETUYECKUX M (PaKTUUECKUX 3HAHWM U BBITIOJNHIETCS B paMKaxX JaHHOU
JTUCITUTUTHHBI C UCTIOJIB30BAHUEM DIICKTPOHHBIX 00pa30BaTEIIbHBIX PECYPCOB.

Ne | HammenoBanue | Buabl yueOHoit | @opmupyemsie HNudopmanuoHHbIe U
n/n pasjiena padoThI KOMIIETeHIIUM | 00pa3oBaTe/ibHbIEe TEXHOJIOTHH
1 2 3 4 5
1. |Bgedenue & Jlexuums 1. K 1.3. - BBognas nexuus
OUCYUNTIUHY.
Ynpaenenue [Ipak. 3aH. 1. [IK 1.4. - Pa3BepHyTas nuckyccus no
meppumopusmu. JOKJIaJiaM
Mapkemune Camocrostensnas |IIK 1.5. - KoncyneTupoanue no
meppumoputi pabota JOKJIaJIaM C UCIIOJIb30BAHUEM JJI.
TIOYTBI
2. |Memoowt u mooenu |Jlexuus 2 IIK 2.3. - Jlekuusi-Bu3yau3anus
bpenounea [Tpak. 3aH. 2 [IK 2.4. - Pazbop keiico
meppumopui. CamoctositenpHas [I1K 2.5. - [IpoBepka moMalHero 3ajianust
pabora C MCMOJIb30BAaHUEM 3JIEKTPOHHOU
MOYTBI
3. |llpakmuxa Jlexmms 3. IIK 2.5. - Jlexuma-0ecena ¢ dIIeMEHTaMU
bpenounea 0o0paTHOM CBS3U
meppumopui. [Ipak. 3aH. 3 I1IK 3.4. - Pa3BepnyTas 6ecena ¢
00CyXIEHUEM JTOKJIA/I0B.
CamocrositensHas | [1K 3.14. - [ToroToBka K myOIMKaIuu
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pabora CTaThU B AJICKTPOHHOM KypHAJIe
4. |llepcnekmuenvie  |Jlexuus 4 IIK 2.5. - [IpoGiemuas nexius
HanpaseieHus 6 - Onpoc
bpenounee [Ipak.3an. 4 IIK 3.4. - Jluckyccwus o JoKnanam u
meppumopu. pedeparam
Camoctositenbhas [[1K 3.14. - KoncynpTpoBanue, mpoBepka
pabora pedeparos

B mnepuon BpeMEHHOro MPUOCTAHOBIICHUS TMOCEIIEHUS O0y4arOIUMUCS
noMeniennii u teppuropun PITY. mis opranumszanuu ydeOHOro mporecca ¢
NPUMEHEHUEM DJIEKTPOHHOTO OOYyYeHHs W JAUCTAHIIMOHHBIX 00pa30BaTEIbHBIX
TEXHOJIOTM MOTYT OBITh  HWCIOJB30BaHBl  CIEAyIONUMEe  00pa3oBaTeNbHBIC
TEXHOJIOTUU:

— BUJICO-JICKIIUU;

— OHJIAMH-JICKIIMU B PEXUME PEATTBHOTO BPEMEHU,

— DIIEKTPOHHBIE YYEOHUKH, Y4eOHbIE MOCOOUS, HAYYHBbIE M3JAHUSI B 3JIEKTPOHHOM
BUJIE U IOCTYTI K MHBIM 3JIEKTPOHHBIM 00pa30BaTelIbHBIM Pecypcam;

— CHUCTEMBI JUIs1 JIEKTPOHHOT'O TECTUPOBAHMS;

— KOHCYJIbTAllUU C UCTIOIb30BAHUEM TEJICKOMMYHHUKAIIMOHHBIX CPECTB.

5. OneHka mJIaHUPYyeMbIX Pe3yJbTATOB 00y4YeHUsI
5.1. Cucrema oLiecHUBaHUS

B mpouecce nzydeHuss TUCHUILIAHBI IPOBOJAUTCA PEUTUHIOBBIA KOHTPOJIb
3HAaHUM MAarucTpaHtoB B cooTBeTcTBUHU ¢ [lonoxxenuem PITY o ero mposenenum.
OH npeamnosaraeT ydeT pe3yJabTaTOB HANMCaHWS TECTOB M JOKJIAJI0B Ha
MPAKTUYECKUX 3aHATUSIX, PE3YJIbTaTOB CAMOCTOSITEILHON PabOTHI MO BHITTOTHEHUIO
AHAIUTUYECKUX 3aJaHUM, a TAKKE CTEIICHU YYaCTUSl MAarUCTPAHTOB B IMCKYCCHSIX,
pu 00CYKJIEHUH MPOOJIEMHBIX BOIPOCOB U JTOKJIA0B HA MPAKTUYECKUX 3aHATHUSIX.

Kputepuu, ucnons3yembie Mpu MPOBEIACHUU PEUTHHTOBOIO KOHTPOJS IS
CTYJI€HTOB, M3yYalOINX AUCUUIUIMHY «BpeHIUHT TEppUTOpHil», CPOKU U OICHKA
paboT mpeicTaBICHBI B TAOJIHIIE:

®opma KOHTPOJIA Cpok otueTHOCTH | Makc. KOJIMUYECTBO OaJIOB

3a ogHy Bcero
paboty

Texymui KOHTPOIIb:

- YCTHBIN OJIUII-0TIPOC 2.4, 6, 8ueaenu 5 GamioB 20 6amnoB

- y4acTHe B JUCKYCCUU Ha CEMUHApE 2,4, 8 Henenun 5 6annos 15 Gannos

- pa3bop kercoB 6 Hemest 10 6ammoB 10 6amnoB

- Hay4yHbIH ToKiIaj u pedepar Ha 8 Hepens 15 6annos 15 Gannos

MIPAKTUYECKOM 3aHATHH (TeMbl 1-4)
[IpomexyTouHas aTTecTanus (3a4eT ¢ 9 Hepnens 40 6ammoB
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OLIEHKOM)
Htoro 3a cemecTp (IUCIHUILTHHY)

100 6autoB

OrneHka «3a4T€HO» BBICTABIIACTCS OOydYarolemMycsi, HabpaBIieMy HE MEHee
50 GamioB B pe3yibTaTe CYMMHPOBAaHUS OaJlJIOB, MOJYYEHHBIX MPU TEKYIIEM
KOHTPOJIE U MPOMEXKYTOUHOU arrecTtanuu. [10IydeHHbI COBOKYIIHBIM pPE3yJIbTaT
(makcumyM 100 6anaoB) KOHBEPTUPYETCS B TPATUIIMOHHYIO INKATYy OIICHOK M B
IKally oleHOK EBpomneiickoii cucteMbl nepeHoca u HakorieHus kpeautoB (ECTS)
B COOTBETCTBUU C TaOIULEH:

100-6annpHas TpaionHas mkana [xama
1IKaja ECTS
95 - 100 A
304 OTJIMYHO B
68 — 82 XOPOIIIO 3a4TEHO C
56 —67 D
50 55 YAOBIIETBOPUTEIHHO E
20— 49 FX
0-19 HEYOBJICTBOPUTEITHHO HE 3a4TEHO F

5.1. Evaluation system

In the process of studying the discipline, rating control of the knowledge of
undergraduates is carried out in accordance with the Regulation of the Russian
State Humanitarian University on its conduct. It involves taking into account the
results of writing tests and reports in practical classes, the results of independent
work on the implementation of analytical tasks, as well as the degree of
participation of undergraduates in discussions, when discussing problematic issues
and reports in practical classes.

The criteria used in conducting rating control for students studying the
"Territory Branding" discipline, terms and evaluation of works are presented in the
table:

Control form Reporting period Max. number of points
For one job In total

Monitoring:
- oral blitz survey 2.4, 6, 8 weeks 5 points 20 points
; Gf)rillritr:i;ipation in the discussion at the 2. 4, 8 weeks 5 points 15 points
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- analysis of cases Week 6 10 points 10 points

- scientific report and abstract in a Week 8 15 points 15 points
practical lesson (topics 1-4)

Interim qualification (offset with Week 9 40 points
evaluation)
Total per semester (discipline) 100 points

The "counted" score is given to the student who has scored at least 50 points
as a result of the summation of points obtained during the current control and
intermediate certification. The resulting aggregate result (maximum 100 points) is
converted into the traditional rating scale and into the European Credit Transfer
and Accumulation System (ECTS) rating scale according to the table:

100-point scale Traditional scale ECTS scale
95 -100 A
great
83 -94 B
68 — 82 good set off C
56 —67 D
well
50 -55 E
20-49 FX
unsatisfactorily not counted
0-19 F

5.2 Kpurtepuu BbICTaBIEHUS OLEHOK MO JTUCLUIUIMHE

[Ipu oLleHMBaHUU PE3YNIBTATOB YCMHO20 ONUY-ONPOCA, A MAKdHCe pe3ylbmamos
OUCKYCCUU YIUTBHIBAIOTCSL:

- CTeNeHb PaCKPBITUA TeMBI BhICTyIUIeHHS (0—2 Oana);

- 3HaHME COJEpKaHHA OOCYXIaeMbIX NpPOOJIeM, YMEHHE HCIOIb30BaTh paHEe
M3YUYCHHBIA TEOPETUUECKUN MATEPUAT U TEPMUHOJIOTHUIO HAYYHBIX HCCIIEIOBAHUI
(0-2 6amn);

- CTWIb U JIOTUKA U3JI0KEHUSI MaTepuala, rpaMoTHOCTh peun (0—1 6amn).

[Ipu pazbope ketico yanThIBaeTCA:

- MOJTHOTA BHITIOTHEHHOTO 3aaanus (0-5 6amna);

- 000CHOBAHHOCTbH BBIBOJIOB 10 3a7aHut0 (0—5 OasioB);

- yMeHuEe 00OCHOBATH CHCIIAHHBINA BBIBOJI, IPUBECTH APTYMEHTHI U PACCYKICHHUS
o xoay pazdopa u 3amuthl curyanuu (0—5 6amios).



17

[Ipu oyenxe peghepamos u nayunvlx 0OKIA008 YUUTHIBAIOTCS:
- TIOJTHOTAa W TOYHOCTH PACKPBITUS HCCIEIOBAHUS, MPABUIBLHOE OIPEIACIICHNUE
oOwekTa u peameTta uccienoBanus (0—5 6amios);
- CTEeNeHb CTPYKTYPUPOBAHHOCTH MaTepHalia W HAydyHOCTH wu3noxeHus (05
0aioB);
- oopmiieHrne pabOTHl (HATWYKME BBEICHHS, 3aKIFOYCHHS, OCHOBHBIX Pa3JeiioB,
criicka quteparypsl u np.) (05 6amios).

[TpomerxxyTouHas aTTecTanus (3a4eT C OLICHKOM).

[Ipu npoBeneHnn MPOMEKYTOYHOU aTTECTALlUU CTYACHT JAOHKEH OTBETUTH Ha 2
BOMpoca (TEOPETUUECKOTO U MPAKTUYECKOTO XapaKTepa).

[Ipu olleHMBaHUM OTBETA HA BOIIPOC TEOPETHUECKOTO XapaKTepa YUUThIBACTCS:
- TEOPETUYECKOE COJIEp)KaHNEe OCBOCHO HE IMOJHOCTHIO, 3HAHWE MaTepuajga HOCHUT
(dbparMeHTapHbII XapakTep, UMEIOTCS SBHbIC OMMOKHU B OTBETE (710 5 6aIoB);
- TEOPETHUECKOE CO/IeP)KaHNE OCBOEHO YaCTUYHO, JOMYIICHO HE Oojee ABYX-Tpex
HenoueToB (10 10 6amioB);
- TEOPETUYECKOEe COJIep’KaHWEe OCBOEHO IMOYTH MOJHOCTHIO, JOIMYIIEHO HE Oojee
OJIHOTO-JIBYX HeJI04eToB (10 15 OansoB);
- TEOPETUYECKOE COJCpKAHME OCBOEHO TMOJHOCTHIO, OTBET TOCTPOEH TIO
OpUTHMHAIBHOMY IUIaHY, 0OOCHOBAH, IA€TCS CChUIKA HA UCTOYHUKH (20 OaioB).

[Ipy oleHWBaAaHWUK OTBETA HA BONPOC MPAKTHUYECKOTO  XapakTepa

YUUTHIBACTCS:
- oTBeT coaepxkut meHee 30% npaBunbHorO pemenus (05 6annon);
- otBeT coaepxut 31-79 % npaBuibHOrO pemeHus (6—-15 6amoB);
- otBeT coaepxkut 80% u 6oisee mpaBuibHOTO pemenus (15-20 6anon).

5.2 Discipline Grading Criteria

When evaluating the results of an oral blitz survey, as well as the results of the
discussion, the following are taken into account:

- degree of disclosure of the speech theme (0-2 points);

- knowledge of the content of the discussed problems, ability to use previously
studied theoretical material and terminology of scientific research (0-2 points);

- style and logic of presentation of the material, speech literacy (0-1 point).

When analyzing cases, the following is taken into account:

- completeness of the completed task (0-5 points);

- validity of conclusions on the assignment (0-5 points);

- ability to justify the conclusion, give arguments and reasoning in the course of
analysis and protection of the situation (0-5 points).

When evaluating abstracts and scientific reports, the following are taken into
account:

- completeness and accuracy of the study disclosure, correct determination of the
object and subject of the study (0-5 points);

- degree of material structuring and scientific presentation (0-5 points);

- execution of work (availability of introduction, conclusion, main sections,
reference list, etc.) (0-5 points).
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Intermediate assessment (offset with assessment).

During the intermediate certification, the student must answer 2 questions
(theoretical and practical).

When assessing the answer to a question of theoretical nature, the following is
taken into account:
- theoretical content is not fully mastered, knowledge of the material is
fragmentary, there are obvious errors in the answer (up to 5 points);
- the theoretical content was partially mastered, no more than two to three
shortcomings were allowed (up to 10 points);
- the theoretical content has been mastered almost completely, no more than one or
two shortcomings have been allowed (up to 15 points);
- the theoretical content is fully mastered, the answer is built according to the
original plan, substantiated, reference to sources (20 points) is given.

When assessing the answer to a practical question, the following is taken

into account:
- the answer contains less than 30% of the correct solution (0-5 points);
- the answer contains 31-79% of the correct solution (6-15 points);
- the answer contains 80% or more correct solution (15-20 points).

5.3. O1uieHOYHBIE CPeICTBA JJIsl TEKYIIEr0 KOHTPOJISl YCIIEBAEMOCTH U
MIPOMEKYTOUYHON aTTeCTallMu 00YyYarOIINXCS.
Komnerenum 1.3, 1.4,1.5,2.3,2.4,2.5,3.4,3.14
Tunoevie KOHmMpoOIbHBIE 3A0AHUA U UHbIE MAMEPUATbL, HeO0OX00uMble 011
OUECHKU 3HAHUU, YMEHUIl, HABbIKOE
[Io uToram u3ydeHUs] KaXJOW TE€Mbl MPOBOJSTCA YCTHBIE U MUCHMEHHBIC
OJIMIT-OTIPOCHI B paMKaX KOHTPOJIBHBIX BOIPOCOB MO KYpPCY.

KoHTpoJIbHBIE BOIPOCHI 110 KYpCY
1. Coneprxanust nouatus “Openn, OpeHAUHT”
2. ToBapHblii 3HaK U GUPMEHHOE HAUMEHOBAHHE
3. CymHocTh TOBapHOTO 3HaKa (3HaKa oOCIyKMBaHUs) U OpeHaa
4. Peructpanusi ToBapHbIX 3HAKOB (3HAKOB 00CTY>KMBaHUS)
5. Poccuiickas TEepMUHOJIOTHS UCIIOIB30BAHMS TTOHATUH “TOBapHBIN
3HaK” u “OpeHn”
6. Tumnsl OpeHIOB TEPPUTOPHIL, CYIIECTBYIOIINE B CTPAHAX C
Pa3BUTON PHIHOYHON IKOHOMUKOU
7. Coznanue v POJBIKEHUE OpPEH 1A TEPPUTOPHUH
8. Pexmama u OpeHAMHT TEPPUTOPUIA
9. bpeHn-umuax
10 ®upmeHHbIN CTUIIb KaK COCTABHASI YaCTh OpPEHIMHTa TEPPUTOPUIA
11. aTepHeT Kak cpeicTBO KOMMYHHUKAIIMU U CTAHOBJICHUS OpeHa
TEPPUTOPUHU
12. HeratuBHBIM UMUK TEPPUTOPUN U OCHOBHBIEC HAIIPABICHUS
O00pBOBI C HUM
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13. VcTopus BOSHUKHOBEHUS OpeH/1a TEPPUTOPHUI

14 MapKkeTHHIOBBIE UCCIIEA0BAHMS YCIYT HA OCHOBE MAPKETHHI OBOI
uHbOopMaIuu

15.bpeHpl B KOHKYPEHTHOM OOpb0€ pernoHOB 32 IPUBJICUEHHE
BHEILIHUX PECYpPCOB

16 CekpeTbl IOCTPOEHUS YCHENIHbIX OPEHA0B TEPPUTOPUU

17 PernonanbHbIi OpeH M OTHOIIEHUS C eiepabHbIMU BIACTSIMU
18 Y paunblii OpeH U colManbHas CTa0MIBbHOCTD B PETMOHE

19. bpena kak cTpaTerHYECKHil IUIaH Pa3BUTHS TEPPUTOPUHU

20 CymHoCTb, €U U Pa3sHOBUAHOCTh TEPPUTOPUAIBHOIO
MapKeTUHIa

21 HCTpyMEHTBI MapKETHUHTa TEPPUTOPUIA

22 CymHOCTh MaPKETUHTOBOW CTPATETUU CTPAHBI

23 OpraHuzanus MapKeTUHTa TEPPUTOPUIA

24 MapKETUHT HTHBECTULIMOHHOMN IIPUBJIEKATEILHOCTH TEPPUTOPUI
25 CerMeHTHpOBaHUE NOTPEOUTENEH YCIYT B OpEHIUHTE TEPPUTOPUIA

Ilpumepnovie memul 6blcmynieHuil u 00CYHcOEHUI HA CEMUHAPAX

Copeprxanus noHATUA “OpeH, OpeHIuHr .

ToBapHbIil 3HaK 1 PUPMEHHOE HAUMEHOBAHHE.

CymiHocTh TOBapHOTO 3HaKa (3HaKa 0OCTyKUBaHUs) U OpeHaa.
Peructpanusi TOBapHbIX 3HAKOB (3HAKOB OOCITYKUBaHMUS ).

. Poccuiickasi TEpMHUHOJIOTUSI UCTIONIB30BaHUS MOHIATUH “TOBApHBIN 3HAK™ U
“OpenHn”.

6. Tumbl KOJMIEKTUBHBIX OPEHI0B, CYLIECTBYIOIIMX B CTpaHax C pa3BUTON
PBIHOYHOM YKOHOMHMKOM.

7. Co3naHue u NpoABUKEeHHE OpeH/Ia.

8. Peknama u OpeHuHT.

9. bpeHa-umMuIK.

10. ®upMeHHBIN CTUIIb KaK COCTaBHAs YaCTh OpEHIMHTA.

11. UaTepHeT Kak cpeACTBO KOMMYHHMKAIIMU U CTAHOBJICHHS OpeHa.

12. HeraTuBHBIN UMUK TEPPUTOPUHA U OCHOBHBIEC HaIpaBieHUs: OOPHOBI €
HUM.

13. cTopus BO3HUKHOBEHHUS OpeH/1a TEPPUTOPHIA.

14. MapKeTUHIOBBIE UCCIIEN0BAHMS YCIYT HA OCHOBE MAPKETHHI OBOM
uHdopmaIuu.

15.bpenanl B KOHKYPEHTHON OOphOE peTHOHOB 3a TIPUBJICUCHNE BHEIITHUX
pecypcoB.

16. CekpeTbl HOCTPOEHUS YCIEIIHBIX OPEH/IOB.

17. PernoHanbHblil OpeH U OTHOLIECHHUS C (penepaibHbIMU BIACTSAMH.

18. Y naunsblit OpeH U colMaibHasi CTAOMIBHOCTh B PETHOHE.

19. bpenn kak cTparernyecKui IaH pa3BUTUS TEPPUTOPUH.

20. CymHOCTb, LIEJIM U Pa3HOBUIHOCTb TEPPUTOPUAIIBHOTO MAPKETHHTA.
21. UHCTpyMEHTBI MAapKETUHTa TEPPUTOPHUIA.

N
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22. CylHOCTh MAPKETUHIOBOM CTPATETUU CTPAHBI U €€ BIUSHHUE HA
OpEHIVHT PETHOHOB.

23. Opranusanusi MapKeTUHIa TEPPUTOPHUI.

24. bpeHAVHT TEPPUTOPUN U UHBECTULIMOHHAS ITIOJUTHUKA PETHOHOB.
25. CerMeHTUpOBaHUE IOTPEOUTENEH YCIIYT.

26. KoHHEKTOMHKA B OpEHIMHTE€ TEPPUTOPHUH.

27. CereBble MOJIENIN B OPEHAMHIE€ TEPPUTOPHIA.

28. MurpaioHHbIe TOTOKU B OpEHAMHI € TEPPUTOPHIA.

29. IIponBukeHne OPEHI0B TEPPUTOPHIA.

30. YrpaBnenue OpeHIoM TePPUTOPUH.

31. MupoBo# OnbIT B OPEHIUHTE TEPPUTOPHUH.

32. BpeHIMHT JeNpPEeCCUBHBIX TEPPUTOPHIL.

Tunoeoe keiic-3a0anue
Tema: Cmpamezuueckoe no3uyUOHUPOBAHUE MEPPUMOPULL

JUis NOHMMaHMsI LEJNOCTHOro odOpasza ropoga OMcKa, CIIOXUBLIETOCS B
CO3HAaHMM  pEaIbHBIX M  TOTCHIUAJIBHBIX  MOTpedureneit, HEoOXOAMMO
HCIIOJIB30BaTh MEPBUYHbIE UCTOYHUKH HHMOpManuu. [loatomy ObUIO MpOBEIECHO
MapKETHHTOBOE MCCJICIOBAHUE (IKCIEPTHBIA OMPOC), LEIbI0 KOTOPOTro SIBISIOCH
BBISIBJICHUE BOCHPUHMMaeMoro ooOpaza ropoaa OMcCKa, a Takke OIpeesieHHe
YHUKaJbHBIX (DaKTOPOB MO3UIIMOHUPOBAHUS ropoja OMmcka.

Takum oOpazom, 1O pe3yiapTaTaM oOOpaOOTKM ¥ aHalvM3a JIaHHBIX
JKCIIEPTHOTO ONpOCa MOXHO CHENIAaTh CIEAYIOIIUE BbIBOABI OTHOCUTEIBHO
ocobeHHocTel nMumKka ropoaa OMcka.

1. Hambomee BaXKHBIMH COCTABISIOMIUMH WMHJKA TOPOJA, MO MHEHUIO
AKCHEPTOB, SBJISIIOTCS 0Oraroe HUCTOPUYECKOE MPOILIOe, HUBKUM ypOBEHb
MPECTYHOCTH U PA3BUTOCTh TpaHCMOPTHOW wuHPpacTpyktypel. I[lpu sToM
OOJIBIIMHCTBO JKCIEPTOB CUUTAIOT, YTO ropoJi OMCK COOTBETCTBYET KPUTEPHUSIM
Oooraroe UCTOPUYECKOE MPOIIIOE U PA3BUTOCTh TPAHCIOPTHON MHPPACTPYKTYPHI,
HO He 00J1aJlaeT HU3KUM YPOBHEM IPECTYITHOCTH.

2. B xauecTBe BOXKHBIX XapaKTEPUCTUK UMUJIKA DKCIIEPTHI TAKKE OTMETUIIN
HaJIMYME TPaIuIUMi U MEXIYHAPOJIHOTO aBTOpUTETa B cdepe CIopTa, BHICOKHIM
oOpa3oBaTenbHbIi, MPOohecCCUOHANBHBIM U KYJIbTYPHBIA YPOBEHb 3HAUUTEIHHOU
YacTH HACeJICHUs] TOPOJia, PAa3BUTOCTh OAHKOBCKOW cQepbl W OTHOCHUTEIHHO
BBITOJITHOE reorpaduueckoe pacroyioKeHHE Ha TEPEeCeUCHUU BaKHEUIIUX
KOMMYHHKALUH.

3. CBoeoOpa3ue ropoaa OMcKa ONpeesioT BO3BEJACHHBIC B pa3HbIC 3MOXHU
31aHUsl, MHOTME M3 KOTOPBIX CTaJIM MaMSITHUKAaMHU apXUTeKTypbl. HaumOonee
M3BECTHBIM CHUMBOJIOM ropojaa OMCKa 3KCNIEPThl CUUTAIOT JIpaMaTudyeckui Teartp.
Taxxke ropon OMCK accoluupyercss y OOJIBIIMHCTBA PECIOHJIEHTOB C
My3bIKkanbHbIM TeaTpoM, [lokapHOil BBIIIKONW B LIEHTpPE ropoja U OHOIMOTEKOM
umenn A.C. Ilymkuna. CBoeoOpa3HbIMM CHUMBOJAMU TopoAa CUYUTAETCS
JlroObunckuit npocrnekT, copmupoBaBmmiicas k 1905 roay, Tapckue BopoTta,
HabepexxHas pexku VUpThii.
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Tak, MOXHO cHenaTh BBIBOJ, YTO HCTOpHYECKOe mpouuioe ropoga Owmcka
OTPAKEHO B 3JaHUSAX W NaMITHUKAX apXUTEKTyphl. Ilpu 3TOM 3HAUUTENBHOE
OOJBIIMHCTBO OMPOILICHHBIX CYUTAIOT, uTo ropoa OMck He obnagaer
MIPUBJIEKATEIBHON TOPOACKOM Cpesloil, apXUTEKTYypo 1 aAu3aiiHoM (86%).

4. Cpenu HamboJiee 3HAYMMbBIX COOBITHI MOCJIEIHET0 BPEMEHU Il TOpojia
OmMcka ObUTH Ha3BaHbI CTPOUTEIBLCTBO METPOMOCTA, BBOJ B JekicTBUE pooma Nel
u Yka3 Ilpe3unenra, u [loctanosnenue [IpaButensctBa P® o npaszgnoanuu 300-
netus T. Omcka. Takke 3HaMEHATEIbHbIM COOBITHEM B U3HHU rOpojia CUMTAETCS
Benukas OrtedecTBeHHass BoiWHA, korga B OMCK OBbUIM  3BaKyHpPOBAHBI
MOOMITM3AIIMOHHbIE TIPEAIPUATHS U3 eBporerckoi yactu Poccun.

5. ITopaBnsromee OOJIBIIMHCTBO AKCIEPTOB CUHUTAIOT, 4TOo
MO3UIMOHMpPOBaHUE Topoga OMcKa JTOJKHO OBITh, MPEXk/Ie BCEro, HalpaBjIeHO Ha
nHBecTopoB. [Ipu 3ToM ropog OMCK y OOJIBIIMHCTBA 3KCIEPTOB ACCOLMUPYETCS C
3aciayramMi B CIIOpTE, KyJIbTYpPE U UCKYCCTBE, OOraToil BOGHHOM HCTOpHUEH, YTO He
ABJIIETCSI  JIOCTaTOYHO NPHUBJIEKATENbHBIM JUII TAKOM LEIEBOM  IpyHIbl
noTpeduTenei, Kax VHBECTOPBI. XapakTepUCTUKHU WHBECTULINOHHON
MpUBJIEKAaTEIbHOCTH ropoga OMcCKa, a MMEHHO pa3BUTOCTb HH(PPACTPYKTYPHI,
0aHKOBCKOM cepbl, TPOU3BOACTBA, CHEphl YCIYT, HE COOTBETCTBYIOT JOJIKHOMY
YPOBHIO pa3BUTHS.

6. 3HauuTeNbHOE OOJBIIMHCTBO OINPOIICHHBIX CUYUTAIOT, YTO CIIOPTUBHBIC
noctmkenus B auue XK «ABaHrapm» nenaroT 3HaMEHHUTBIM ropoJ OMCK 3a €ro
npeAenaMu. OJKCHEepTbl CXOXMW BO MHEHUH, UYTO MMEHHO CHOPTHUBHBIC
COPEBHOBaHHUSI, MOJKPEIUICHHbIE AEATEIbHOCThI0 AJIMUHUCTpPALIMM, MOTYT CTaTh
(b (PEeKTUBHBIM CcHIOCOOOM TPOJBIKEHUS UMUIKa ropoga Owmcka. [lpu sTom
BAKHBIM SIBJISIETCS MPUBJICUCHUE IIUPOKUX KPYTOB HACEIICHMUS.

Bomnpocel no marepuanam keic-3aganus Nel:

1) OcHoBBIBasich Ha pe3yJIbTaTax 3KCIEPTHOTO ONpOCa, CHEJIAWTE BBIBOA
OTHOCUTEIBHO TOr0, Ha KaKMX KPUTEPHUSIX MOKET OCHOBBIBATHCS MEPCIEKTHBHOE
MTO3ULIMOHUPOBaHue ropoaa Omcka?

2) Ha xkakyio 1eNeByr TpyIily MOTpeOuTeNnel ropoaa IO0HKHO OBITh
HaMpasJE€HO MO3ULIMOHUPOBaHKE Topoaa Omcka?

3) Kakue mepornpusitusi 1enecooOpa3HO UCIOJIb30BATh JUIsl MPOJBUKEHUS
n30paHHOM Mo3uIuu ropoaa OmMcka?

Bapuanmot oyenku keiicos

Keiic mnpencraBnser co0ol WHIUBUAYATIbHBIM BapHaHT JJIs TPYIIIbI
CTYJEHTOB, COJEPKAIIUN TEOPETHUUECKUN BOIMPOC U MPAKTUYECKOE 3aJaHUE, MPH
ATOM UCIONb3YIOTCS CIEAYIONIUE KPUTEPUU OLIEHKU OTBETOB:

[TonHBIN OTBET HA TEOPETUUECKUI BOIPOC — JI0 5 OaILIOB.

Hemnonuelit oTBET Ha BOpocC — 110 3 0asios.

Henocrarounslii i arTecTaliuu OTBET WK OTCYTCTBUE O0TBeTa — () OAILIIOB.

[IpaBunbpHOE penieHue 3aJauu — 10 S5 0aIoB.

Pentenne 3amaun ¢ ommbOkamMu — ot 0 10 3 OaIoB.
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Takum obOpaszom, keiic oreHuBaercsa mo 10-OammpHON 1IKanme. MaructpaHT
nosrydaet 10 6ajutoB, eciy Ha TEOPETUIECKUNM BOMPOC AaH TOJTHBIN U TPaBUIIBLHBINA
OTBET, a IPAKTUYECKAs 3a7a4a PEIICHA MPABUIIBHO.

Temwt HayuHnvix 00K1a008, pehepamos
Kaxnplii MarucTpaHT MOJNy4YaeT WHAWBUAYAIbHBIM BapuaHT iAo

pPa3pabOTKU HAYYyHO20 O00KAAO0A UMU HAYYHO20 pedhepama W TPOBOAUT UX
MpEe3EHTAlMI0 B MPOLECCe HTOroBod arrecrauuu. llpumepHbie TeMbl
JOKJIAJIOB:

1. MexayHapoAaHblii ONBIT pa3pabOTKU W peanu3aiuu  OpeHIOoB

TEPPUTOPHUI.

2. MapKeTHHT TeppUTOPHI U €TO CBSI3b C OPEHAMHIOM TEPPUTOPHUIA.

3. Bpenn AMctepaama — OIBIT U MOJIEITb Pa3padOTKH.

4. bpena MensOypHa.
5. Mopenu 6peHia B OpeHIMHTE TEPPUTOPHIA.
6. Konnekrorpadus B OpeHANHIE TEPPUTOPHIL.
7. TloTpebHoCTh B OpeHaAuHre TeppuTopuii B Poccun.
8. bpeHabl MOHOTOPOIOB.
9. TlomnbiTkK pa3zpaboTku OpeHaa MOCKBBI U IPUYUHBI X HEY1aY.
10.ITonbiTku pazpabotku Openna Cankrt-IlerepOypra u nmpUUMHBI UX

Heyaau.

11.9konoruveckue acekTbl OpeHIuHTa TEPPUTOPHUH.
12.bpenn MypmaHcka.
13.CeteBas Mofienb B pa3pabOTKe OPEHIOB PETHOHOB.
14.TlepcrieKTUBHBIE HAMPABICHUS B OPEHANHTE TEPPUTOPHIA.
15.9xonomuueckas 3¢ (HEeKTUBHOCTH OpPEHIMHTA TEPPUTOPHH.
16.1pucdToBsie acCeKThl OpEHIUHTA TEPPUTOPHII.
1'7.bpennunr teppuropuii B Poccun B XIX Beke.

5.3. Assessment tools for monitoring academic performance and intermediate
certification of students.
Competencies 1.3, 1.4,1.5,2.3.2.4,2.5,3.4,3.14
Standard control tasks and other materials required for assessment
of knowledge, skills, skills
Based on the results of the study of each topic, oral and written blitz surveys
are conducted as part of the test questions for the course.

Course checklists
1. The content of the concept of "brand, branding"
2. Trademark and brand name
3. Identity of trademark (service mark) and brand
4. Trademark (Service) Registration
5. Russian terminology for the use of the concepts "trademark" and
"brand"

6. Types of territory brands existing in advanced market economies



7. Creating and Promoting the Territory Brand

8. Advertising and branding of territories

9. Brand image

10 Branding as part of territory branding

11. Internet as a means of communication and development of the
territory brand

12. The negative image of the territory and the main directions of the
fight against it

13. Territory Brand History

14 Marketing Research Services Based on Marketing Information
15. Brands in the competition of regions to attract external resources
16 Secrets of building successful brands of the territory

17 Regional Brand and Federal Relations

18 Successful brand and social stability in the region

19. Brand as a strategic plan for the development of the territory
20 Essence, goals and type of territorial marketing

21 Territory Marketing Tools

22 Essence of Country Marketing Strategy

23 Territory Marketing Organization

24 Marketing of investment attractiveness of territories

25 Segmentation of Service Consumers in Territory Branding

Approximate topics of speeches and discussions at seminars

1. Content of the concept of "brand, branding."

2. Trademark and brand name.

3. The essence of the trademark (service mark) and brand.

4. Registration of trademarks (service marks).

5. Russian terminology for the use of the concepts of "trademark" and
"brand."

6. Types of collective brands that exist in advanced market economies.
7. Brand creation and promotion.

8. Advertising and branding.

9. Brand image.

10. Corporate identity as part of branding.

11. The Internet as a means of communication and brand formation.
12. The negative image of the territory and the main directions of the fight
against it.

13. History of the emergence of the brand of territories.

14. Marketing research of services based on marketing information.
15. Brands in the competition of regions to attract external resources.
16. Secrets of building successful brands.

17. Regional brand and relations with federal authorities.

18. Successful brand and social stability in the region.

19. Brand as a strategic plan for the development of the territory.

23
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20. Essence, goals and variety of territorial marketing.

21. Territory marketing tools.

22. The essence of the country's marketing strategy and its impact on
regional branding.

23. Organization of marketing of territories.

24. Territory branding and investment policy of the regions.
25. Segmentation of service consumers.

26. Connectomy in territory branding.

27. Network models in territory branding.

28. Migration flows in the branding of territories.

29. Promotion of territory brands.

30. Territory Brand Management.

31. World experience in branding territories.

32. Branding of depressed areas.

Typical Case Task
Topic: Strategic Positioning of Territories

To understand the holistic image of the city of Omsk, which has developed
in the minds of real and potential consumers, it is necessary to use primary sources
of information. Therefore, a marketing study (expert survey) was conducted, the
purpose of which was to identify the perceived image of the city of Omsk, as well
as to determine the unique positioning factors of the city of Omsk.

Thus, based on the results of processing and analyzing expert survey data,
the following conclusions can be drawn regarding the features of the image of the
city of Omsk.

1. The most important components of the city's image, according to experts,
are the rich historical past, low crime rates and the development of transport
infrastructure. At the same time, most experts believe that the city of Omsk meets
the criteria of a rich historical past and the development of transport infrastructure,
but does not have a low crime rate.

2. As important characteristics of the image, experts also noted the presence
of traditions and international authority in the field of sports, the high educational,
professional and cultural level of a significant part of the city's population, the
development of the banking sector and the relatively favorable geographical
location at the intersection of the most important communications.

3. The originality of the city of Omsk is determined by buildings erected in
different eras, many of which have become architectural monuments. Experts
consider the Drama Theater to be the most famous symbol of the city of Omsk.
Also, the city of Omsk is associated with the majority of respondents with the
Musical Theater, the Fire Tower in the city center and the library named after A.S.
Pushkin. Lyubinsky Prospekt, which was formed by 1905, Tarsky Gate, and the
Irtysh River embankment are considered peculiar symbols of the city.

So, we can conclude that the historical past of the city of Omsk is reflected in
buildings and architectural monuments. At the same time, a significant majority of
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respondents believe that the city of Omsk does not have an attractive urban
environment, architecture and design (86%).

4. Among the most significant events of recent times for the city of Omsk
were the construction of a metro bridge, the commissioning of maternity hospital
No. 1 and the Presidential Decree, and the Decree of the Government of the
Russian Federation on the celebration of the 300th anniversary of Omsk. Also, the
Great Patriotic War is considered a significant event in the life of the city, when
mobilization enterprises from the European part of Russia were evacuated to
Omsk .

5. The overwhelming majority of experts believe that the positioning of the
city of Omsk should be primarily aimed at investors. At the same time, most
experts associate the city of Omsk with merits in sports, culture and art, rich in
military history, which is not attractive enough for such a target group of
consumers as investors. The characteristics of the investment attractiveness of the
city of Omsk, namely the development of infrastructure, banking, production,
services, do not correspond to the proper level of development.

6. A significant majority of respondents believe that sports achievements in
the person of HC Avangard make the city of Omsk famous beyond its borders.
Experts are similar in the opinion that it is sports competitions supported by the
activities of the Administration that can become an effective way to promote the
image of the city of Omsk. At the same time, it is important to attract a wide range
of the population.

Questions based on the materials of case assignment No. 1 :

1) Based on the results of an expert survey, conclude on what criteria can the
promising positioning of the city of Omsk be based on?

2) Which target group of consumers of the city should the positioning of the
city of Omsk be directed to?

3) What events is advisable to use to promote the chosen position of the city
of Omsk?

Case Evaluation Options

The caseis an individual option for a group of students containing a
theoretical question and a practical task, using the following criteria for evaluating
answers:

The full answer to the theoretical question is up to 5 points.

The incomplete answer to the question is up to 3 points.

Insufficient or no response to qualify - 0 points.

The correct solution to the problem is up to 5 points.

Solving the problem with errors - from 0 to 3 points.

Thus, the case is rated on a 10-point scale. A master's student receives 10
points if a complete and correct answer is given to a theoretical question, and the
practical problem is solved correctly.

Topics of scientific reports, abstracts
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Each master's student receives an individual version for the development
of a scientific report or scientific abstract and conducts their presentation
during the final certification process. Sample topics of the reports:

1. International experience in the development and implementation
of territory brands.
Territory marketing and its association with territory branding.
Amsterdam brand - experience and development model.
Melbourne brand.
Brand models in territory branding.
Connectography in territory branding.
The need for branding territories in Russia.
Brands of single-industry towns.
Attempts to develop the brand of Moscow and the reasons for
their failures.
10. Attempts to develop the brand of St. Petersburg and the reasons
for their failures.
11. Environmental aspects of territory branding.
12. Brand of Murmansk.
13. Network model in the development of regional brands.
14. Promising directions in the branding of territories.
15. Cost-effectiveness of territory branding.
16. Font aspects of territory branding.
17. Branding of territories in Russia in the XIX century.

© 0N ORWD

6. YueOHO-MeTOAMYecKOe U HHPOPMALIMOHHOE o0ecriedyeHHue TUCHMIIMHBI

6.1. Cnucok ucmo4yHuKoe u J1umepantypol

Hcmounuku
OcHoegnvle
1. Konctutyuusa Poccuiickoit denepannu: [mpuHATAa BCEHAPOIHBIM TOJIOCOBAHUEM
12.12.1993]:(c yyeToM mnompaBOK, BHECEHHbIX 3akoHamMu P® o mnompaBkax K
Koncturynuu P® ot 30.12.2008 N 6-®K3, or 30.12.2008 N 7-OK3) //
Koncymprantllmroc. Bepcus [Ipod [DmekTponHBIM pecypc]. - DIEKTpoH.JaH. —
[M., 2014]. - Pexxum noctymna : http://www.consultant.ru/.
2.I'paxnanckuit Kogekc P®, yacte 1(npunst ['J] ®C PO 21.10.1994, B pexn. ot
11.02.2013), vactp 2 (mpunsar '/l ®C PO 22.12.1995, B pen. ot 14.06.2012),
yacTb 4 (mpunst I'/J] ®C PO 24.11.2006, B pex. ot 08.12.2011).
3.®enepanbublii 3ak0H OT 23.08.1996 Ne 127-®3 «O Hayke U rocyJapCTBEHHOU
Hay4Holi nonutuke» (B pen. ®enepansHoro 3akona ot 21.07.2011 N 254-D3)
JlononnumenvHhole
4.DenepanbHas ueneBas nporpamma «HayuHble 1 HayqHO-IIEJarOrH4ecKue Kaapbl

nHHOBaunoHHOM Poccum» (Y1Bepxkaena IlocranoBnenuem IlpaButensctBa PO ot
28.07.2008r. Ne568)
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Jlumepamypa
OcHognas
5. llepounun, A. 1. KoncrpyupoBanue ropoma-openna / A.W. Ilepouann, H.I'.
[Ilepoununa, A.B. CeBocthsiHOB. — MockBa : Acmekt IIpecc, 2018. — 240 c. -
ISBN  978-5-7567-0939-1. -  Texcr :  osnektponnbii. -  URL:
https://znanium.com/catalog/product/1039481
6. I'pomie, M.B. CuctemHblit OpeHI-MEHEIPKMEHT: YUeOHUK JJIsl CTYJEHTOB BY30B,
o0yyJaromuxcs Mo CrenualbHOCTIM MEeHekMeHTa u MapkeTunra / .B. I'poies,
A.A. Kpacnocno6omanes. — M. : KOHUTU-JAHA, 2017. — 655 c. - ISBN 978-5-
238-02203-1. - Tekcr : DJIEKTPOHHBIM. - URL:
https://znanium.com/catalog/product/1028854
7. Cauyk, T. B. TeppuropuaibHblii MAapKETUHT: TEOPUS U MPAKTUKA : YYCOHUK /
T.B. Cauyk. — Mocksa : UTHO®PA-M, 2019. — 583 ¢. — (Bricmiee oOpazoBaHue:
bakanaspuar). — www.dx.doi.org/10.12737/24423. - ISBN 978-5-16-012156-7. -
Texcr : anexTponnsIit. - URL: https://znanium.com/catalog/product/1031499
Jlononnumenvnas
8. Munep, JI. Meron StoryBrand: pacckaxkute o cBoeM OpeHe Tak, 9TOObI B HETO
BIIIOOWINCH : HaydHO-momyisipHoe uznanue / J[. Munnep. - MockBa : AnbnuHa
[Ta6numep, 2020. - 232 c. - ISBN 978-5-9614-2738-7. - TeKcT : 3ME€KTPOHHBIMN. -
URL: https://znanium.com/catalog/product/1221034
9. Yepnaronu Jleciu, MakJlonansa Manskom. bpennunr. Kak co3nath MOIIHBIN
opena. — Mocksa : FOHUTU-IIAHA, 2017. — 559 c. — (Briciiee o6pa3oBanue:
bakanaspuar). - ISBN 5-238-80089-5. - Pexxum JIoCTymna:
https://znanium.com/catalog/document?1d=343907
10. OcumoBa, E. A. Teopus u TnpakTUKa COLUUOKYJIHTYPHOTO OpEHIIUHTA.
[{leHHOCTHBIE acCTIEKTHI CO3/IaHUsI OPEHIOB B COIMABHOMN cepe : yueOHoe mocooue
/ E. A. OcumnoBa. - Mockga : HUL] UH®PA-M, 2015. - 156 c. - ISBN 978-5-16-
103661-7. - Tekct : AIIEKTPOHHBIN. - URL.:
https://znanium.com/catalog/product/523512
11. JxanmxkyrazoBa Emena AnekcaniapoBHa. MapKETHHIOBBIE TEXHOJOTHHU B
Typu3Me: MapKeTUHT TYpPUCTCKUX Tepputopuil : YueOHoe mocodbue / E. A.
JlxaHpxkyra3oBa. - 3-€ u3/l. - DIEKTPOH. AaH. - MockBa : M3narensctBo FOpaiir,
2019. - 208. - (IIpodeccuonanpHoe oOpazoBaHue). - Pexum goctymna:
https://www.biblio-online.ru. - ISBN 978-5-534-10551-3 : 539.00.
12.  Yeuynun Aumnekceii BukropoBuu. MapKeTHUHIOBblE KOMMYHHKAIIMU
teppuTopuil : yueOHoe mocodue / A. B. Ueuynun ; C.-Ilerep6. roc. yu-t, UH-T
"Beicil. LK. )KYpHAJIMCTUKUA U MAaccoBbIX KoMMyHHKanuil". - Cankr-IleTepOypr :
[6.m.], 2015. - 101, [1] c. : mu. ; 20 cm. - bubmmorp.: c. 102. - 180.00.
13. Vaii6bpoy, Il. Mosr. Tonkas HacTpoiika. Hama »Xu3Hb C TOUYKH 3pEHUS
Heliponayku / Yaiopoy I1., I[lep.KynbneBoit M. - MockBa :Anbsniuna [1a6m., 2016.
- 352 c¢. ISBN 978-5-9614-5140-5. - Tekctr : »snekrponHbii. - URL:
https://znanium.com/catalog/product/739540
14. Bockpecenckuit, A. JI. MupoBoe KOMIJIEKCHOE€ PErHOHOBEICHUE : YUYEOHUK /
nox pea. npod. A. JI. Bockpecenckoro. — Mocksa : Maructp : UTHOPA-M, 2020.
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— 416 c. - ISBN 978-5-9776-0309-6. - Tekct : snektpoHHblid. - URL:
https://znanium.com/catalog/product/1065832

6.2. Ilepeuensv pecypcos unghopmayuoHno-meneKoOMMYHUKAUYUOHHOU cemu
«HUnmepnem», HeodXxo0umblii 011 0C60E€HUL OUCUUNTIUHDBL

15. https://koloro.ru/blog/brending-i-marketing/territorialnyy-brending-na-
primerakh.html
16.https://b-c-g.ru/services/strategic-communications/place-branding/
17.https://exlibris.ru/services/brending-territorij/
18.http://www.brains-brands.com/glossary/brending-territoriy/
19.https://www.sostav.ru/publication/brending-territorij-trendy-2014-2015-
14265.html
20.https://ami-int.ru/korporativnye/biznes-igry/brending-territoriy/
21.https://mlk.by/brending-territorij/
22.http://cbiconsult.ru/competence/territorial-branding

HanmonanbHast anextponnas ouoimnoreka (HOb) www.rusneb.ru
ELibrary.ru Hayunas snekrponnas oubnuorexka www.elibrary.ru
OnexTtpoHHas oubmmoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

NN R =

6.3. Ilpogheccuonanvnvie 06azvl OaHHBIX U UHPOPMAUUOHHO-CHPABOYHDbIE
cucmembol

Jloctyn k nmpodeccroHanbHBIM 0azaM JaHHBIX: https://liber.rsuh.ru/ru/bases
HNubopMaIimoHHbIE CIIPABOYHBIC CUCTEMBI:

1. Koncynprant I1mtoc

2. I"apant

7. MatepuajbHO-TeXHUYECKOe o0ecnevyeHne 1 CIUILTHHbI

Jns obecrieyeHUs AMCIUIUIMHBI UCIOJIb3YETCS MaTepUalibHO-TEXHUYECKas
0a3za 00pa30BATEIBHOTO YUYPEKICHUS: Y4YeOHBIE AayJUTOPHUH, OCHAIMIEHHBIC
KOMIIBIOTEPOM U MPOEKTOPOM JJIsI IEMOHCTPALIMU YU€OHBIX MAaTEPUATIOB.

CocraB nporpaMMHOI0 00eCIeUeHHUS:
1. Windows
2. Microsoft Office
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8. OBECIHHEYHEHME OBPA3OBATEJIBHOI'O IPOLECCA JJIs JIUIL C
OI'PAHUYEHHBIMHA BO3MOXKHOCTAMMU 310POBbA

B xome peamuszauMM = JIUCUMIUIMHBL  HUCHOJIB3YKOTCS  CIIEAYIOLIME
JIOTIOJTHUTENIbHBIE METOJIbI O0Y4YeHHUs, TEKYyIIEero KOHTPOJIS YCIEBAEMOCTH H
NPOMEXKYTOYHOM  aTTeCTaluu  OOYyYalolMXCsi B 3aBUCUMOCTH  OT  HX
WHIUBUTy AIbHBIX OCOOCHHOCTEI:

® 7S CJIENBIX U CIa00BUIAIIUX:

- nexkuuu oOPMIIAIOTCS B BUJIE DJIEKTPOHHOTO JTOKYMEHTA, JOCTYITHOTO C
MIOMOIIBI0 KOMITBIOTEPA CO CIENUATU3UPOBAHHBIM IPOTPAMMHBIM 00ECTICUCHHEM;

- TIMCbMEHHBIE  3aJaHusd  BBINOJHSIOTCS  HAa  KOMIIBIOTEPE  CO
CHEIUATN3UPOBAHHBIM TIPOTPAMMHBIM 00ECIICYEHUEM, UITU MOTYT OBITh 3aMEHEHBI
YCTHBIM OTBETOM;

- o0ecreunBaeTca MHANBUyalbHOE paBHOMEpPHOE ocBelieHrue He menee 300
JIIOKC;

- JJIsl  BBIMIOJIHEHUS 3aJaHUs TIPU HEOOXOJMMOCTH MPEJAO0CTaABIISIECTCS
YBEJIMUMBAIOIIEE YCTPOMCTBO; BO3MOXXHO TaK»KE€ HCIOIb30BAaHWE COOCTBEHHBIX
YBEJIMUMBAIOIIUX YCTPOUCTB,;

- MUCbMEHHBIE 3a7]aHUs O(DOPMIISIOTCS YBEITUYEHHBIM HIPUPTOM;

- DK3aME€H U 3a4€T MPOBOJATCA B YCTHOM (hOopMe WM BBINOJHAIOTCS B
MUCBMEHHOM (hopMe Ha KOMITbIOTEPE.

® ISl TIIyXUX M CIIA0O0CIBIIIANINX

- nexkmuu OQOPMIIAIOTCS B BHUAEC DJIEKTPOHHOTO JIOKYMEHTa, JI0O
MPEOCTaBISACTCS 3BYKOYCHUJIMBAIOIast amnmnaparypa WHIMBUYJILHOTO
MOJIb30BAHUS;

- TMCHbMEHHBIE 3a/IaHUSl BBIMOJHAIOTCA Ha KOMIIBIOTEpE B MUCHbMEHHOU
dopme;

- DK3aMEH M 3a4€T MPOBOAATCA B NMUCBMEHHON (opMe Ha KOMIIBIOTEPE;
BO3MOJKHO TPOBeJIeHHE B (hOpME TECTUPOBAHUS.

® ISl JIUI C HAPYLIEHUSIMUA OIIOPHO-JIBUTATEJILHOTO anmnapara:

- Jekiuu oOpPMIISIIOTCS B BUJIE DJIEKTPOHHOIO JIOKYMEHTA, JIOCTYITHOTO C
MTOMOIIIBI0 KOMITBIOTEPA CO CTECIIUATU3UPOBAHHBIM MPOrPAMMHBIM 00ECIICUEHUEM;

- TIMCbMEHHBIE  3aJaHus  BBINIOJHSIOTCS  HAa  KOMIIBIOTEpE  CO
CIIEUAIU3UPOBAHHBIM MTPOTPAMMHBIM 00€CTICUCHUEM;

- DK3aME€H U 3a4€T MPOBOJATCA B YCTHOW (hopMe WM BBINOJHAIOTCS B
MUCBMEHHOM (hopMe Ha KOMITbIOTEPE.

[Ipy HEOOXOIMMOCTH TIPEIyCMATPUBACTCS YBEIMYEHHE BPEMEHH IS
MOATOTOBKHU OTBETA.

[Ipouienypa mpoBeneHUsT TPOMEKYTOUHOM aTTECTAIUU ISl 00Yy4arouuxcs
yCTaHABIMBACTCA ¢ Y4ETOM WX  HMHIWBHAYAIbHBIX  MCUXO(PU3NUECKHUX
ocobenHoctei. [IpomexxyTouHass aTTecTausi MOXKET TPOBOAUTHCS B HECKOJBKO
ATAIoB.

[Ipy mnpoBeneHHM TPOLEAYPHl OIICHUWBAHUSL PE3YJbTaTOB OOy4YEHUS
MpeayCMaTPUBACTCS KCIOJIb30BAHUE TEXHUUYECKUX CPEJCTB, HEOOXOJIUMBIX B
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CBSI3U C MHJIMBUIYAJTbHBIMU OCOOCHHOCTSIMU OOYYaromMXcs. TH CPEICTBA MOTYT
OBITh TPEIOCTABICHBl YHUBEPCUTETOM, UJIM MOTYT HCIIOJIb30BATHCA COOCTBEHHBIE
TEXHUYECKUE CPEICTBA.

[IpoBenenre npoueAypbl OLIEHUBAHUS PE3YJIbTATOB 00YUYEHUs JOMYCKAaeTCs
C MCIOJIb30BAHUEM JIMCTAHIIMOHHBIX 00pa30BaTENIbHBIX TEXHOJIOT .

ObecnieunBaeTcss OCTYNl K HWH(OPMAMOHHBIM M OHOIMOrpaduyecKum
pecypcam B cetu MHTepHeT g Kaxkaoro oOydatomierocss B (opmax,
aJanNTHPOBAHHBIX K OIPAHUYCHUSIM UX 3JI0POBbS U BOCIPUITHUS UHPOPMAITUU:

® ISl CJICTIBIX U CJTA00BUISAIINX:

- B Ie4YaTHOM (hopMe YBEITUUYEHHBIM LIPUPTOM;

- B popMe€ 3IEKTPOHHOTO JOKYMEHTA;

- B popMe ayauodaiiina.

® ISl TIIYyXUX U CJIA0O0CIbIIIAIINX:

- B Ie4aTHou dopme;

- B (hopme 31eKTPOHHOTO JOKYMEHTA.

e s 00y4YaroIUXCsl ¢ HAPYIICHUSIMH ONIOPHO-IBUTATEIHLHOTO arlnapara:

- B me4atHou ¢opme;

- B popMe BIEKTPOHHOTO TOKYMEHTA;

- B popMe ayanodaiina.

VY4eOHble ayIUTOPUU NJisi BCEX BUJOB KOHTAKTHOM W CaMOCTOSTEIHHOM
paboThl, Hay4Has OMONMOTEKAa M HHBIE IOMEIICHHS I OOyYeHHsS OCHAIICHBI
CHEeLMATBbHBIM  OOOpY/JOBaHMEM U Y4YEOHBIMH MECTaMU C TEXHUYECKHUMHU
CpeaCTBaMH O0yUYECHHUS:

® IS CIENBIX U CIIa0OBUIAIINX:
- YCTPOMCTBOM U151 cCKaHupoBaHus 1 ureHus ¢ kamepord SARA CE;
- nucruieeM bpaiinsg PAC Mate 20;
- npuHTepoM bpaitns EmBraille ViewPlus;
® ISl TIyXUX U CIIA0O0CIBIIIANINX
- aBTOMATU3HPOBAHHBIM PabOYUM MECTOM AJIA JIFOACH ¢ HapyIIEeHHEM
CllyXa U CIa0oCIIbIIIaInX;
- aKyCTHUYECKHUI YCUITUTENb U KOJIOHKU;
e JuIsi O0YYaOIIMUXCS ¢ HAPYUICHUSIMUA OTIOPHO-/IBUTATEIILHOTO anmnapara:
- IEPEBIKHBIMH, PETYIUPYEMBIMU 3proHOMHUYEeCKUMHU maptamu CU-
1;
- KOMIIBIOTEPHOM TEXHUKOM CO CIHEHUaJIbHBIM IMPOTrPAMMHBIM
o0ecreueHruEeM.

9. MeToanuyeckue MaTepuasbl

9.1. ILltanel ceMUHAPCKUX 3aHATUN

[IpakTuyeckre (ceMuHapcKkue) 3aHsATHS 10  aucuuiuinHe  «bpeHauHr
TEPPUTOPHI» Il MarucTpaTypbl MHO HampaBieHUo noarotroBku 42.04.01 -
«Pexnama u cBsi3M C OOIIECTBEHHOCTBIO», HAIMPABIECHHOCTh «YTpaBlCHUE
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OpeHZOM B peKjamMe M CBS3IX C OOLIECTBEHHOCTBbIO», OCYIIECTBISIOTCS B
COOTBETCTBHUH C yU€OHBIM ILIAHOM.

Lenb ceMUHApCKUX 3aHATHUN — BBIPA0OTaTh y CTYJCHTOB HABBIKH IJIAHUPOBAHUS
Y OpraHM3alluy Tpoliecca pa3padoTK U yIpaBiIeHUs! OpEeHIOM TEPPUTOPHH.

Tembl ceMHMHApCKHUX 3aHATHH OTPaXKAIOT MOCIEAOBATEIBHOCTh H3yUCHUS
IVCIMILTAHBI B COOTBETCTBHE C paboueil mporpaMMoil ¥ BBIOpaHBI UCXOMS U3 UX
3HAUYUMOCTH ISl M3yuyeHus kKypca. Ha cemuHapax otpabaThiBaroTCs Haubosee
BaXHBIC TEOPETHYECKHE AaCMEeKThl JUCUUIUIMHBI, a TaKKe THUIIOBBIC 3aladdl |
CUTyallud, KOTOpBIE TMOSABISAIOTCA B XOJ€ pealu3alid HAy4yHOU JEsITeIbHOCTU
oOyuaroluxcs B paMKax npo(eccuoHalIbHON MOATOTOBKH.

[Tpu MoAroToBKe K 3aHATHUIO MAarMCTPAHT JIOJKEH O3HAKOMHTHCS C IJIAHOM
CeMHHapa, MOBTOPUTh TEOPETHUECKUN MaTepHuall 1o JaHHOW TeMe Ha OCHOBaHHUH
KOHCIIEKTOB  JIEKIMHA,  PEKOMEHJYeMOH  JIMTepaTypbl M  BJIEKTPOHHBIX
oOpa3oBaTenbHBIX pecypcoB. B xome cemuHapoB Ha 0a3ze CcaMOCTOSITENBHOM
MOJTOTOBKM BBIMOJHAIOTCS TEOPETHYECKHE U TMPAKTUYECKUE 3alaHusi, MpHU
OOCY>XJIEHIUH KOTOPBIX OIEHUBAIOTCS HE TOJBKO MpOo(eccHOHANbHbIE HABHIKU B
o0nacTu npohecCuOHANBHON MOATOTOBKH, HO M OOIIEKYJIbTYPHbIE KOMIIETEHIIUU:
[1K-2. CniocoGeH oCyEeCTBIATh TPOEKTHO-aHAIUTUYECKYIO JESTEbHOCTD C Y4ETOM
cneruuky npodeccuoHaIbHOMN cdep
[1K-3. Crioco0GeH ocyecTBIATh aBTOPCKYIO JIESITENbHOCTD MO CO3/[aHUI0 TEKCTa
pEKJIaMBbl U CBA3EN C 0OLIECTBEHHOCTHIO U (MJIM) THOI'O KOMMYHUKAIIMOHHOTO
IPOJIyKTa JIF000r0 YPOBHS CI0KHOCTH C YUETOM CIIEHU(PUKI KOMMYHUKAIIMOHHBIX
3aj1a4 ¥ UMEIOIIErOCsl MUPOBOI'O U OTEUYECTBEHHOTO OIIbITA

TEMATUYECKUE PA3AEJIbI cemunapckux 3aHsTUI

Tema 1. Vnpaenenue meppumopusamu. Mapxemune meppumopuii.
Ilenwy: n3yunTh OCOOEHHOCTH MPAKTUYECKON AESTENBHOCTHU IO YIIPABICHUIO
TEPPUTOPUSIMH, TOKA3aTh OCOOCHHOCTU MapKETUHTa TEPPUTOPHUH.
dopmMma npoBeieHHs: 00CYXKIEHHUE, TUCKYCCHSL.
Bonpocs! a1t u3ydenust 1 00CyKIeHusl.
1. MecTo ¥ ponb ynpaBieHUs: B 9KOHOMUKE PETMOHA.
2. OcoOEHHOCTH YIIpaBICHUSI PETUOHOM.
3. Meroabl U Cpe/iIcTBa MAPKETUHTA PETUOHA/TEPPUTOPHH.
4. Db dexTUBHOCTH MAPKETHUHTA TEPPUTOPHUHU.
KoumponvHule 6onpocwl 01uy - onpoca:
1. Ilepeuncnure OCHOBHbIE (PYHKIIUU yPABICHUS PETHOHOM.
2. Beimenute 0COOEHHOCTH MAPKETHHTA PETHOHOB.
3. Kakue Bpl 3Haere TpeOoBaHUS K OpraHU3allMd NPOABMKEHUS HMHJIKA
pervoHa.
4. OxapakTepusyiTe dTanbl )KU3HEHHOTO IMKJIA MAPKETHUHIa PETHOHA.

Cnucoxk ucCmoyHuKo8 u 1umepamypol
Hcemounuxu:
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I'paxxnanckuii Kogekc P®, ywacte 1(mpunsar '] ®C PO 21.10.1994, B pen. ot
11.02.2013)

OcHnoenas numepamypa.

Yeuynun Anexkcer BukropoBnd. MapKeTHMHIOBbIE KOMMYHHUKALIMU TEPPUTOPUH :
yueOHoe nocobue / A. B. YHeuynun ; C.-Iletep6. roc. yH-t, Uu-t "Bbicm. mK.
KYPHAJIMCTUKUA U MacCOBbIX KoMMyHHKanuii". - Cankr-IletepOypr : [6. u.], 2015. -
101, [1] c. : mn. ; 20 cM. - bubauorp.: ¢. 102. - 180.00.

Crapxunckuii, B. II. MeTonosioruss HaykKu W WHHOBAIMOHHAsI JCSATEIBHOCTD :
nocobue JUisi aCIMPaHTOB, MATUCTPAHTOB U COUCKATENIEH YUEHOU CTell. KaHJ. HayK

TexH. u 3KkoH. crern. / B.Il. Crapxunckuii, B.B. Ilenkamo. — Munck : Hooe
3nanue ; Mocksa : UHOPA-M, 2017. — 327 c. : un. — (Bsicmee obpa3oBanue:
Maructparypa). - ISBN  978-5-16-105865-7. - Pexum  pmocryna:

https://znanium.com/catalog/product/900868

Llononnumenvnas naumepamypa:

JlxanmkyrasoBa Enena AmnekcanapoBHa. MapKeTHMHIOBBIE TEXHOJOTHM B
TypHU3Me: MapKETUHT TYPUCTCKHUX Tepputopuii : VYueOHoe mocodbue / E. A.
JlxaHxkyrasoBa. - 3-€ U3/l - DNEKTPOH. AaH. - MockBa : M3narensctBo FOpaiir,
2019. - 208. - (IIpodeccuonanpHoe oOpazoBanue). - Pexum goctymna:
https://www.biblio-online.ru. - ISBN 978-5-534-10551-3 : 539.00.

VYrpromoBa Anekcanapa AHATOJIbeBHA. PernonanbHas 5KOHOMUKA U YNIPABICHUE :
VYuebuuk u npaktukyMm / A. A. YrpiomoBa [u Ap.]. - 2-€ u3f. - DIEKTPOH. AaH. -
MockBa : MWzmarensctBo IOpaiit, 2019. - 477. - (bakamaBp u Marucrp.
Axkanemuueckuii Kypc). - Pexxum moctyma: https://www.biblio-online.ru. - ISBN

978-5-534-07638-7 : 1099.00.

Tema 2. Memoowt u modenu oOpernounea meppumopuil.

Heab 3aHTHS: 03HAKOMHUTHCS C TIPOIIECCOM pa3pabOTKH M yIpaBIeHUS OPEHIOM
TEPPUTOPHH.

dopma MpoBeIeHUs: OIPOC, 0OCYKICHUE TOKIAIOB.

Bonpocs! 11 n3ydeHus 1 00CyKICHNUS:
1. Tlonsatue OpeH/Ia TEPPUTOPHH.
2. Oco0OeHHOCTH JTama BBISBICHUS U (POPMYJIHMPOBKH Iieje pa3paboTKu
OpeHa TepPUTOPHUH.
[Ipouecc pa3paboTku OpeHa TEPPUTOPHH.
[IponBuxeHue OpeHIa TEPPUTOPHH.
Ynpasnenue 3pGeKTUBHOCTHIO OpeH/Ia TEPPUTOPHH.
MPOIbHBIE BONPOCHL.
HazoBuTe 0CHOBHBIC 3TaIbl KOHCTPYUPOBAHUS OPEH/Ia TEPPUTOPHH.
Kakue Bbl 3HaeTe oOcHOBHBIE YycloBUS A(P(EKTUBHOTO OpeHANHTA
TEPPUTOPHH.
Kakue Bbl 3HaeTe 0COOEHHOCTH TEPPUTOPUATHHOTO OpEHIMHTA.
4. YTo TPOMCXOIUT HA JTale BBIABICHHUS W (POPMYIHPOBKH aKTYaJbHBIX
poOJieM OpeHIMHTa TEPPUTOPHHU.
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5. Uro BKIIOYAET TEXHOJOTHYECKUW OTall perieHus mpoliaeM OpeHIuHTa
TEPPUTOPHH.
Cnucok ucmoyHukos u aumepamypol

OcHoenas numepamypa:
beckoctoBa A. A. Typucrckuii OpeHJ KaKk HHCTPYMEHT IOBBIIICHUS
aTTPAaKTUBHOCTH Tepputopun (Ha npumepe CmoneHckod obOmactu)/ A. A.
beckocroBa, 3. B. BacwineBa, B. A. bpaiinea // BectHuk HamuonanbHoM
akanemuu typusMma. - 2019. - Ne 3. - C. 57-59.
JlonosiHUTENIbHAS TUTEPATYpA:
Mumnep, JI. Meron StoryBrand: pacckaxure o cBoeM OpeHjie Tak, 4YTOObl B HETO
BIIOOWIINCH : HayuyHO-TomyJssipHoe u3nanue / JI. Musiep. - MockBa : AnbnnHa
[Ma6mumep, 2020. - 232 c. - ISBN 978-5-9614-2738-7. - TekcT : 2MeKTPOHHBIMH. -
URL.: https://znanium.com/catalog/product/1221034

Tema 3. Ilpakmuxa 6penounea meppumoputi.
Ienw 3aHTHS: U3yUYUTh IPUMEPHI YCIICITHOM pa3padOTKU U pean3auu OpeHIuHTa
TEPPUTOPHU.
dopma MpoBeIEHUs: OIPOC, pazdop KEeICoB.
Bonpocs! i1 u3ydeHust 1 00CyKIeHUs:
1. TIpumeps! TydImnx MUPOBBIX OPEHIOB TEPPUTOPHIA.
2. Teopetnueckue MoJieau pa3pabOTKU YCHEIIHBIX OPEHI0B TEPPUTOPHUH.
3. Meroasl wuccieloBaHMM TNpu  pa3paboTKe  YCIEUIHBIX  OpeHJIOB
TEPPUTOPHUH.
YcnenHeiii OpeHANHT TEPPUTOPUI ¢ HEOTArONMPUATHBIMH
XapaKTepUCTUKAMH.

Konumponvnwie 6onpocul:
1. OxapakTepu3yiTe OCHOBHBIE METO/IBI U CPEJICTBA MMOCTPOCHUS
YCTEUIHBIX TEPPUTOPHATEHBIX OPEH/IOB.
2. Kakue Brpl 3HaeTe TEOpETHUECKHE METOABI UCCIECTOBAHUMN IIPH
pa3paboTke OpEeHI0B TEPPUTOPHUIA.
3. B 4em ocobeHHOCTH pa3pabOTKu OpEeHA0B TEPPUTOPUH C
HEOJIaronpUATHBIMU YCIOBUSMH MPOKUBAHUS.
4. Kakue Bri 3HaeTe COBpeMEHHbIE HHCTPYMEHTHI pa3paboTKu
OpEeHI0B TEPPUTOPHUH.
Cnucok ucmoyHuKos u aumepamypbl
OcHosnas numepamypa.
[TaBmoB, A.H. DddexTuBHOE ynpaBieHHe MPOCKTaMU HAa OCHOBE cTaHmapta PMI
PMBOKR 6th Edition [3nextponnsiii pecypc] / A.H. I1anos. - M. : Jlaboparopus
3Hanmii, 2019. - 273 c. - ISBN 978-5-00101-619-9. - Pexum noctyna:
https://znanium.com/catalog/product/1018695
NHHOBallMOHHOE pa3BUTHUE: YKOHOMHUKA, HHTEJIEKTYaJbHbIE PECYPCHI, YIIPABIECHUE
sHanusmu / [log pen. b.3. Munbnepa. - Mocka : UHOPA-M, 2009. - 624 c.
(Hayunas  mbicnb). ISBN  978-5-16-003649-6. -  Pexum  jpoctyna:
https://znanium.com/catalog/product/169902


https://znanium.com/catalog/product/1221034
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Llononnumenvhaa numepamypa:

bacanaesa, O. I'. OCHOBBI TOCY/1IapCTBEHHOUN KYJIbTYpHOU MONUTHUKH Poccuiickoit
®denepanyu : yueOHO-METOINYECKOE TTOCOOME ISl CTYACHTOB, OOYYAIOIIUXCS IO
BCEM HAaIpaBJICHUSIM TOATOTOBKM OakanaBpuata u cnenuainutera / O. T.
bacanaesa, T. A. Bonkosa, E. B. [Tannukuna. - Kemeposo : KemI 'K, 2019. - 170
c. - ISBN 978-5-8154-0465-6. - Tekct : oanexkrpoHHbii. - URL:
https://znanium.com/catalog/product/1154327

7. Cauyk, T. B. TeppuTopuainbHblii MAapKETHHT: TEOPUS U MPAKTUKA : YUEOHUK /
T.B. Cauyk. — Mocksa : UHOPA-M, 2019. — 583 ¢. — (Bricmiee o6pa3oBanue:
bakanaspuar). — www.dx.doi.org/10.12737/24423. - ISBN 978-5-16-012156-7. -
Texcr : anextponnsIil. - URL: https://znanium.com/catalog/product/1031499

Tema 4. [lepcnekmugnvie nanpasnenus 6 6peHouHee meppumopuil.

Heab 3aHATHS: O03HAKOMHTH CTYJEHTOB C COBPEMEHHBIMH METOJAMH W
TEHJCHITUSMU B OPEHANHTE TEPPUTOPHIA.

DOopMBI TIPOBEICHMS: TUCKYCCHSI, 0OCYKICHHE MTOITOTOBIICHHBIX HAYYHBIX TEKCTOB
(moxnanoB, pedepatoB, IUIAHOB HAYYHOU TyOIUKAIIUN).

Bonpocwl ons 06cyscoenus:
CoBpeMeHHBIE METO/IbI M IPUEMBI B OpEHIUHTE TEPPUTOPHUH.
Yro Takoe KOHHEKTOMUKA.
B ueM 0co0eHHOCTH CETeBOro MoIX0/1a K KOHCTPYHUPOBAaHUIO OpeH/a.
Oco0eHHOCTH TIPUMEHEHUS! METOJIOB KOHHEKTOrpaguu B OpeHIUHTE
TEPPUTOPHUIA.

e

Konumponvuwie 6onpocwi:
5. OxapakTepu3yiTe OCHOBHBIE 3TArbl MOATOTOBKM MCXOIHON MHGOPMAIHH K
KOHCTPYHUPOBAHUIO OpEH/Ia TEPPUTOPHH.
Kakwne ObIBarOT BUIBI CBA3E€H B KOHHEKTOME.
7. KakoBa cTpykTypa U JiOrHKa pa3paOOTKu OpeHJa TEeppUTOpUM Ha OCHOBE
MOJEJIM KOHHEKTOMa.
8. Uem xapakTepeH CceTeBOM MOIX0/ K pa3paboTke OpeH 1a TePPUTOPHUH.

a

Ha cemuHapckoM 3aHMUSTHM TIPEIIOJaracTcsl Mpe3eHTalUsl HAayYHbIX
JIOKJIaJIOB U pedepaToB, UX OOCYXKIEHHUE C LEIbI0 MyOJIUKAIUU B HAYYHBIX
m3ganusax PITY.

Ilpumepnvle memwvl HAYuHbIX OOKIA008 U pehepamos:

1. CoBpemeHHbIE TPOOJIEMbI OpEHMHTA TEPPUTOPUH.

2. Oco0eHHOCTH TIPOCKTHOW OpraHu3amuu Tpu pa3paboTke OpeHaa
TEPPUTOPHH.

3. DKCcHepuMEHTAbHbIE U TEOPETUYECKHE METOJbl M3y4YeHUs] Mpodiem
TEPPUTOPUIL.

4. CoBpeMeHHBIM 3Tanm pa3BUTUs OpeHauHra tepputopuit B Poccun:
poOJIEMBbI U IEPCIIEKTUBBI.
Cnucok ucmouHuKko8 u aumepamypbl
OcHosHnasa numepamypa:
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['pomies, M.B. CucreMHsbIit OpeHI-MEHEKMEHT: YISOHHK JJI CTYICHTOB BY30B,
O00yJaromuXcs 1Mo CHeruaIbHOCTSIM MeHEeDKMeHTa 1 Mapketunra / .B. ['pomies,
A.A. Kpacnocno6oamnes. — M. : KOHUTU-JTAHA, 2017. — 655 c. - ISBN 978-5-
238-02203-1. - TeKcCT : 3NEKTPOHHBIN. —

URL: https://znanium.com/catalog/product/1028854

Jlononnumenvrnas rumepamypa.

NHHOBallMOHHOE pa3BUTHE: YKOHOMUKA, HHTEJIEKTYaJIbHbIE PECYPChI, YIIPABIECHUE
sHanusimu / [log pen. b.3. Munbnepa. - Mocka : UHOPA-M, 2009. - 624 c.

(Hayunass  mpicap).  ISBN  978-5-16-003649-6. - Pexum  goctymna:
https://znanium.com/catalog/product/169902
[ToBbIIeHNE WHBECTULIMOHHOM PUBJICKATEIHLHOCTH MYHHIUTAIBHOTO

oOpa3oBaHMs W TPUBICYCHUE HMHBECTOPOB HA MECTHOM YpOBHE : YyueOHOe
nmocobue / T. B. Cauyk, O. O. CmupnoBa, ®. O. Anekcanapos, U. JI. BEIKOBHUKOB.
— Mockgsa : U3zpatensckuii 1om «Jleno» PAHXul'C, 2017. — 360 c. - ISBN 978-
5-7749-1306-0. - Tekct : AIEKTPOHHBIM. - URL:
https://znanium.com/catalog/product/1085544

bmaa, . TectupoBanme Ousznec-uaei / Jp»Bua bmsua, Anekc OctepBanbaep ;
nep. ¢ anri. - Mocksa : AnbnuHa [Ta6mumep, 2020. - 354 c. - ISBN 978-5-9614-
3658-7. - Tekct : 3JEKTPOHHBIN. - URL.:
https://znanium.com/catalog/product/1222476

9.2. Metoauyeckre peKOMEHAAINH I CAMOCTOSITEIbHON paOOThI

OO0mass TPyJIOEMKOCTh OCBOCHHUS JTUCHUIUIMHBI «BpeHAMHT TEppUTOPUID»
COCTaBJIsACT 3 3aueTHBIC eauHMIIBI, 108 Jacos.

CamocrosTenpHass paboTa OOydYaromerocs HampaBiieHa Ha 3aKperieHUe
MOJIYYCHHBIX HABBIKOB M MPUOOPETEHUE HOBBIX TEOPETHUYECKUX U (PAKTUUCCKHUX
3HaHMil. Pabora BBINIONHAETCS B JJEKTPOHHOM 0O0pa3oBaTeNbHOM cpene u
MOJIKPETIISIETCS KaK TPAAUIMOHHBIM Y4eOHO-METOANYECCKUM M HH(POPMAITMOHHBIM
obecnieueHueM (y4eOHHKU, YU4EOHO-METOIMYECKUE TOCOOUS, KOHCIIEKTHI JIEKIUIA),
TaK ¥ CETEBBIMU JIEKTPOHHBIMH 00pPa30BaTEILHBIMU PECYPCAMU.

Ounas popma obyuenus

Tpyooemkocmo
Buo pabomut Codeporcane CAMOCTIOAMERD Pexomenoayuu
(nepeuerv 6onpocos) | -HoU pabomol
(8 uacax)
Tema 1. Ynpasnenue meppumopusimu. Mapkemune meppumopuii.
[MoaroroBka [l.OcobeHHOCTH [TpopaboTate nmuTeparypy:
K Jiekuuu Nel yrmpaBiieHus 2 1. KoHuenuuu COBpEeMEHHOIO
TEpPUTOPUEI. €CTECTBO3HAHUSA: yUYCOHUK st
. MapkeTuHr CTYJICHTOB BY30B / TIOJO pel.
TEPPUTOPUIA. B.H. JlaBpuHeHKo, B.IL
B.Co3nmanue u ParunmkoBa. — 4-e w3nm.,
[IPOJIBUKCHHUS nepepab. u gom. — M.
PUMUJIKIIA TEPPUTOPUH. IOHUTU-AAHA, 2017. -319
c. - ISBN 978-5-238-01225-4.
- Pexum JIOCTyMa:



https://znanium.com/catalog/product/1085544
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https://znanium.com/catalog/pr
oduct/1028500
2.CrapxunckuiiB.I1. Merono-
jorust HayKu u
MHHOBAIIMOHHAasA
JESTENIbHOCTD :  MOoCco0Hue JUis
ACIIUPAHTOB, MAruCTpaHTOB H
COMCKaTeJnel Yy4YeHOW CTerl.
KaHJl. HAYK T€XH. U 9KOH. CIICII.
/ B.IIL. Crapxunckuii, B.B.
[enkamo. — Munck : HoBoe
3Hanue ; Mocka : MHOPA-
M, 2017. — 327 c. : un. —
(Bricmiee obOpazoBanue:
Maructpartypa). - ISBN 978-5-
16-105865-7. - Pexum
JocTyna:
https://znanium.com/catalog/pr
0duct/900868

3. KoHCHEKTBI IEKIINH

ITonroroBka
K CEMHUHapy
Nel

[Iepeunciure OCHOB-
HbIC (PYHKITUN
yIpaBIeHUS
TeppUTOpUEH
Beiaenure ctpykrypy
U 0COOEHHOCTH
TEPPUTOPHUATHHBIX
OpraHoOB yIpaBICHUSI.
Kaxkue Bbl 3Haere
TpeOOBaHUs K opra-
HU3AIUU YIIPaBICHUS
TEPPUTOPUEH.
Oxapakrepusyiire
ATarbl YIIPaBICHUS
MapKETHHTOM
TEPPUTOPHUH.

Kaxk ocymectsisiercs
nH(DOpMAITHOHHOE
COIIPOBOKICHUE
MPOJABUIKCHHUS
UMUJKA TEPPUTOPHH.

10

CM. onmcanue cemuHapa Ne 1 B
«Ilnane  CeMUHApPCKUX  3aHITHI»,
CCBUIKM Ha JIEKIMH, BOIPOCHI MJIf
CaMOKOHTPOJIS

Hroro 12 yacos

Tema 2. Memoost u mooenu Openourea meppumoputi

[ToaroToBka | [lepedenn oOCyx- Cwm. ONMCaHne MPAaKTUYECKOTO
K CEMUHApYy 2 | 1aeMbIX BOIPOCOB: 2 3aHATHA 2, CCBUIKM Ha JIEKIMH U
1.OcHOBHBIE METO/IBI CEMMHapBHI, PEKOMEHIyEMYIO
OpeHuHTa JIUTEpaTypy
TEPPUTOPUI
2.ba3oBble MosIENH
OpeHauHTra
TEPPUTOPUI

Hamucanue

IIpumepHasi TeMaTuka

PexoMenmanuu 1O  HAMHUCAHUIO
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MUCHLMEHHOM
paboThl
(pedepata
WA
HAYYHOTO
JIOKJIa/1a)

NUCbMEHHBIX paboT:1.
Monenu 6pera
2.NndpopmanoHHoe
COIIPOBOXKIICHHE
OpeHanHTra
TEPPUTOPHH.
3.KoMMyHMKaIIMOHHA
s IOJIUTHUKA TIPH
MPOJABMKCHUH OpeHIa
TEPPUTOPUH
4.0Opranuzanus
TEH/IEPOB Ha
pa3paboTKy OpeH10B
TEPPUTOPUU

14

pedepara: 06béM — or7 mo 15 crp,

TexkcT COAEPKUT Beenenue,
OCHOBHBIE  pasflieNbl, 3aKIIOYCHHE.
Jlutepatypa odopmIsieTcs B

coorBerctBuM ¢ ['OCTom  musa
HayuHbIX pedepaToB. [logpoOHbIE
TpeOOBaHUS K MUCHMEHHBIM paboTam
MpECTaBJICHBI B pa3aene 7.

Hrtoro 16 gyacos

Tema 3. [Ipax

MuKka OpeHOUuHea meppumopull

IloxroroBka
K PEIICHUIO
KelicoB

Keiicbl BKIIO4aOT
TEOPETUUECKHE
BOIIPOCHI U
MPAKTHYECKHE
3a/1aHusl.
TeopeTnueckne
BOIIPOCBI:
1.0cobenHocTH
IIPOJABYKCHHUS
OpeHI0B TeppuUTOpUit
C HETaTUBHBIM
UMUKEM.
2.Meronpl u
METOJ10JIOT U
OpenauHra
TEPPUTOPUI

3. Apganranus
OCHOBHBIX MOJIeNeH
OpeHza K 3a7a4aM
OpenauHra
TEPPUTOPUIL.
4.Metonp! 1PpoBoit
AQHAJIUTUKH B
OpeHauHre
TEPPUTOPUIL.
[IpakTrnueckue
3a/laHus 10 aHAIHU3Y
IIPAKTUKU OpEeH/10B
KOHKPETHBIX
TEPPUTOPUI

16

CwM. onucanue nekuui 1-3, ceMuHapa
3. Pexomenayemplii CIIUCOK
JUTEPATypHI:

Yepuaronu Jlecin, Mak/loHanbx
Manskom. bpennunr. Kak co3narts
MOILHBIN OpeHsi. — Mocksa :
IOHUTU-AHA, 2017. — 559 c. —
(Bricmiee obpa3zoBanue:
bakanaspuar). - ISBN 5-238-80089-5.
- Pexxum nocryma:
https://znanium.com/catalog/document?
1d=343907

OcunoBa, E. A. Teopus u npakTuka
COLIMOKYJIbTYPHOI'O OpeHauHra.
LleHHOCTHBIE  aCHEKThl  CO3JaHHUs
OpeHI0B B colMalbHOM cdepe
yuebHoe nocooue / E. A. Ocumnosa. -
Mocksa : HUL[ UHOPA-M, 2015. -
156 c. - ISBN 978-5-16-103661-7. -
Texkcr : oanektpoHHbii. - URL:
https://znanium.com/catalog/product/5
23512

Jxankyrazosa Enena
AunekcanipoBHa. MapKEeTHHT OBbIE
TEXHOJIOTUH B

TypU3Me: MAPKETHHT TYPUCTCKHUX TEPP
utopuii : Yuebnoe nocodue / E. A.
Jxanmkyrasosa. - 3-€ U3, -
DnexTpoH. 1aH. - Mocksa :
NznarensctBo KOpaiit, 2019. - 208. -
(ITpodeccnonansHoe oOpa3oBaHue). -
Pexxum noctyma: https://www.biblio-
online.ru. - ISBN 978-5-534-10551-3 :
539.00.

Yeuynun Anekceil Buktoposuu.
MapKeTHHTOBbIE
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KOMMYHHUKAIUU TEPPUTOPUH :
ydyebHoe mocodue / A. B. YeuynuH ;
C.-ITerep6. roc. yu-1, Mu-T "BeICHI.
IIK. )XYPHAJIUCTUKHA U MACCOBBIX
KOMMYHHKauil". - CaHKT-
[TerepOypr : [6. u.], 2015. - 101, [1] c.
: . 5 20 cm. - bubmwmorp.: c. 102. -
180.00.

Hrtoro 16 yacos

Tema 4. IlepcnekmusHnvie Hanpasienus 8 OpeHOuHze meppumoputi

[ToaroroBk | [Ipumeprsie memo
a HAyUHBIX | Hay4HbIX 00K11a008 U
TEKCTOB pegpepamos:

1. KonHekToMuKa B
(moxnazos, OpeHauHTe
pedepatoB, | reppuropumit
IIJIAHOB 2‘]_11/[(1)130]33;{
HAay4YHOU aHAJIMTHKA B
Ty GIUKaLK pa3pa60TKeu OpeHI0B
") TEPPUTOPHUH.

3.OxoHOMHUYECKas

3¢ (HEeKTUBHOCTH B
OpeHauHre
TEPPUTOPUI.

4. Texnonoruu
TIPOIBYKCHHUS
OpeH10B TeppUTOpUiA
B cetn MHTEpHET.

12

Cnucox numepamypuol:
Ceynr, C. Konnekrom. Kak mo3r
JieaeT HacC TeM, 4TO Mbl ecTh / CeyHr
C., -3-ewu3n., (311.) -
Mocksa :BMHOM. JI3, 2017. - 443 c.
ISBN 978-5-00101-439-3. - Tekcr :
anekTpoHHbId. - URL:
https://znanium.com/catalog/product/5
44544
baynuna, M.E. Heliponicuxomnorus :
yueOHuk / M.E. baynuna. — Mocksa :
BJIAJZIOC, 2018. - 291 c. — ISBN 978-
5-906992-83-3. - Tekcr :
anekTpoHHbId. - URL:
https://znanium.com/catalog/product/1
046445
VYaiiopoy, L. Mosr. Tonkas
HacTporka. Hama »W3Hb C TOYKH
3peHusi HeiipoHayku / VYaitbpoy IL.,
Ilep.KynbsueBoi M. -
Mocksa :Anbenuna [1a6m., 2016. - 352
c. ISBN 978-5-9614-5140-5. - Tekcr :
JJEKTPOHHBIN. - URL:
https://znanium.com/catalog/product/7
39540
Bockpecenckuii, A. JI. Muposoe
KOMIUIEKCHOE€  PETHOHOBEJCHHE
yueOnuk / mox pen. mpod. A. .
Bockpecenckoro. —  Mocksa
Maructp : UH®PA-M, 2020. — 416
c. - ISBN 978-5-9776-0309-6. - Tekct
3JIEKTPOHHBIN. - URL:
https://znanium.com/catalog/product/1
065832

Hrtoro 12 yacos

Hroro no mucnurmnae - 56 4acoB

9.3. Metoauveckre peKOMEHAAINH 110 MOATOTOBKE MMCHMEHHBIX padoT

Hayunoe cooOmenune Ha

Oasze

IOKJIaa

01051 ABIIAACTCA

pedepata

KBATH(PUKAIIMOHHON PabOTOM CTy/IEHTa W MOJBOJUT UTOTH €r0 TEOPETHUYCCKOU U
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MIPAKTUYECKOM TMOATOTOBKM MO U3ydyaemMou jaucuuiuivee. llpm moaroroBke
HAYYHOTO JIOKJIa/1a MarucTp JOJDKEH MOKa3aTh CBOM CIOCOOHOCTH M BO3MOKHOCTH
M0 PEIICHUIO PEAbHBIX MPOOJIEM, UCIIONB3Ys MOMyUYEHHBIE B IIPOIECCe 00YUCHHUS
3HaHMs. MeToAMYeCKNe yKa3aHusl MO3BOJISIIOT 00ECIeYUTh €IMHCTBO TPEOOBAaHUH,
MPEABABISIEMBIX K COIEPKAHUIO, KAUECTBY U OPOPMIIEHUIO MUCbMEHHBIX padoT.

[Ipu BBINOJHEHUN MTUCBMEHHBIX pa0OT UCTIONB3YIOTCS BCE 3HAHUS, MTOJIyYEHHbIE
B XOJ€ OCBOCHMS Kypca, 3aKpeIUIAIOTCS HaBBIKM O(QOpPMIIEHUS pE3yJIbTaTOB
y4eOHO-HCCIIeIOBATENbCKON pabOThI, BBISBISETCS YMEHUE YETKO (POPMYIIUPOBATH,
apryMEHTUPOBAHO OOOCHOBBIBATH MPEAJIOKEHUSI U PEKOMEH AU 10 BBIOpaHHOM
TEME.

BrimonHenne paboThl MpeAnoaaraeT KOHCYJIbTAIIMOHHYIO TTIOMOIIb CO CTOPOHBI
npenojaBaresnis. B xo/e BeIMONMHEHUS pabOThl MAaruCTp JOJDKEH MOKa3aTh, B KAKOU
Mepe OH OBJIAJIENl TEOPETUUYECKUMH 3HAHMSIMU U MPAKTHUYECKUMH HAaBbIKAMH, B
KaKOW CTENEeHU HAYUYWJICS CTaBUTh HAYYHO-HCCIIEAOBATEIbCKUE MPOOIEMBI, 1eTaTh
BBIBOJIBI M 0000ILATH MMOJYYEHHBIE PE3YIbTATHI.

[ToaroroBka MUCbMEHHON PabOTHI UMEET 11EJIBIO:

® 3aKpEIUICHHE HABBIKOB HAYYHOI'O MCCIIEIOBAHUS;

® OBJIAJICHUE METOIUKOMN UCCIENOBAHNS,

e yrioyOJieHue TEOPEeTUYECKUX 3HAHMM B TNPUMEHEHHMH K KOHKPETHOMY

UCCIIEIOBAHHUIO;
¢ [PUMEHCHHWE 3HAHUM IPU PEIICHWM KOHKPETHBIX 3aJay yIPaBICHYECKOU

NEATENbHOCTH;
® BBIICHEHHE ITOATOTOBJIEHHOCTH CTYJEHTAa K CAMOCTOSTENBHOMY PELIEHUIO

po0JsIeM, CBI3aHHBIX C MpeaMeToM "BpeHIuHT TeppUTOpUin».

Obwue mpebosanus.

JUIs yCHEMHOro ¥ Ka4YeCTBEHHOT'O BBIIOJIHEHHUS! MMCbMEHHOM HAay4YHOU pabOoThI
MarucTpy HeoOX0UMO:
® UMETh 3HAHUS 10 U3y4aeMOl JTUCHUIUIMHE B 00beme porpammbl PITY;
® BJIAJIETh METOJAMU HAYYHOT'O UCCIEAOBAHNUS;
® YMETh HCIIOJb30BaTh COBPEMEHHBIE CPEICTBA BBIUHUCIUTEIBHOW TEXHUKH, B

MIEPBYIO OYEpPENb MEPCOHAIBHBIE KOMIIBIOTEPHI, KAK B MPOLIECCE BBITOIHEHNU,

TaK U B npoiiecce opopmiaeHus: paboThl;

e CBOOOJHO OpPUEHTUPOBATHCA MpPH  MOAOOpPE  Pa3IUYHBIX  HMCTOYHHUKOB
uH(pOpMaIU U YMETh paboTaTh CO CHEUAIbHON JIUTEPATYPOK;
® yMETh JIOTMYHO, TPaMOTHO © HAy4YHO OOOCHOBAaHHO (OPMYIHPOBATH

TEOPETUYECKUE U IPAKTUYECKUE PEKOMEHIAINH, PE3YJIbTAaThl AHAIN3A;

o KBaTM(UUUPOBAHHO OPOPMIISITH IrpadUUYECKUid MaTtepuas, WUTIOCTPUPYIOIIHA
coJiepKaHue pabOTHI.

SBNSAACH  3aKOHYEHHOM  CaMOCTOSITEJIBHOM  HAYYHO-HCCJIEIOBATEILCKON
pa3paboTKOil CTyJIeHTa, NUChbMEHHass paboTa [OJKHA OTBEYaTh OCHOBHBIM
TpeOOBAHUSIM:

1. AKTyanbHOCTb TEMBI HCCIIETOBAHMUS.
2. IlpenMeTHOCTh, KOHKPETHOCTh M OOOCHOBAHHOCTH BBIBOJOB O COCTOSIHUU
pa3pabOTKHU MOCTABICHHON MPOOJIEMBL.
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3. CooTBeTCTBHE YpPOBHSA Pa3pabOTKA TEMbl COBPEMEHHOMY YPOBHIO HAy4YHBIX
pa3pab0TOK, METOAMYECKUX TOJIOKCHHH W PEKOMEHAAIMM, OTPaXKCHHBIX B
COOTBETCTBYIOLIEN JIUTEPATYPE.

TeMbl KypcoBbIX paboT dopmylupyroTcs Ha ocHOBe [IpuMepHON TeMaTukw,
MIpEICTaBICHHON B pa3jene 5 Hactosieid Paboueil mporpaMMel.

[Ipennaraemasi cTyAeHTaM TeMaTHKa padOT SBISIETCS NPUMEPHOM U HE
MCKJII0YaeT BO3MOXHOCTH BBIMIOJIHEHHSI padOThI MO mpobiemMam, MpeioKEeHHbIM
crynentom. Ilpu 3ToM TeMa aokHA OBITH corjiacoBaHa ¢ pykoBoauteneM. Ilpu
BbIOOpE TEMbI HEOOXOJIMMO YUYHUTHIBATh, B KaKO Mepe pa3padaThiBacMble BOIPOCHI
oOecrieyeHbl ~ HUCXOJHBIMH  JAHHBIMH,  JIUTEPATyPHHIMU  HCTOYHUKAMH,
COOTBETCTBYIOT MH/IUBUIYyaTIbHBIM CIIOCOOHOCTSIM U MHTEpECaM CTYJICHTA.

Tpebosanus k codepaicanuro u CmpyKkmype mekcma.

Kaxxnas nucbMeHHas HayyHas paboTa JOKHA UMETh:

- TUTYJIbHBIU JIUCT;

- OIJIABJICHUE;

- BBEJICHHUE;

- TJIaBBI;

- 3aKJIIOYECHHUE;

- CIIMCOK HCIOJb30BaHHBIX HCTOYHUKOB U JIUTEPATYPHI.

Cooeporcanue BKIIOYAET HAWUMEHOBAHME IJIaB, pa3JieloB, IMOAPA3/CIOB U
NYHKTOB C YKa3aHUEM HOMEpa HayalbHON CTPaHULIBI.

Bo  e66edenuu  0OOCHOBBIBA€TCSI ~ aKTYaJbHOCTh  BBHIODAHHOW  TEMBI,
dbopMmynupyercss OCHOBHas NpoOJieMa; OMNpENEessieTCsl CTENEeHb €€ HOBU3HBI H
pa3zpaboTaHHOCTH; (HOPMHUPYIOTCS I€NIb U 3aJaud pabOThl; apryMEHTHUPYETCS
npuHsATasT B paboTe METOAWKAa WCCIEIOBAaHUS W aHalmu3a; Mdaercs o0030p
VMCTOYHHUKOB W JIMTEPATYPHI C AHAIM30M KOHLEIMIHMHA MO HCCIIETyeMO podieme;
00OCHOBBIBAETCS CTPYKTypa pabOTHI; Mal0TCsl HEOOXoauMble moscHeHus. OO0beM
BBEJICHUS HE JIOJKEH MPEBbIIaTh 1/5 yactu paboTHhl.

Conepxanue paboTel onpenensiercs ee remoin. I1lo Bcem Temam B pedepaTtax u
Hay4YHbIX JIOKJIAJaX, MPEACTABISIOMUX COOOH TEOPETUYECKHE MCCIEI0BaHus,
U3JIaraloTcs:

- HCTOpHs BOIPOCA, OLEHKA PA3IMYHBIX B3IJISA0B Ha MpoOJeMy B JIUTEpATypeE,
OCHOBHBIE  TEOPETUYECKHE TMOJOKEHUS, CBA3AHHBIE C  HCCIEIyEeMOM
po0JIeMOit;

- pe3yJIbTaThl UCCIIEIOBAHUS;

- NOpUMEPHl HCMOJB30BAHUS OCHOBHBIX TEOPETHYECKHX IMOJOKEHUN Ha
MIPaKTHUKE;

- OTHOIIICHHE aBTOpPA K IIpodiieme.

3axnouenue
B 3akmtoueHuum  QopMynMpyloTCs  BBIBOABI IO IpoOJeiIaHHOM  padore,
XapaKTepU3YIOIINE CTENEHb PEUIEHUS TEX 3a/1a4, KOTOPbIE CTABUIIMCH B padoTe.
Chnucok ucmoyHuKo8 u aumepamypbl
[locne 3akitoueHUs MPUBOJUTCS MEPEUYEHb HCIIOJIB30BAHHOM JHUTEpPATYpBHI.

PabGota ¢ nuTeparypoil sBISETCS HEOTHEMJIEMOW COCTABHOM YAaCThIO HAyYHBIX

uccienoBanuid. CrieryeT y4ecTh, YTO KpOME H3Y4Y€HHUs KHUT U MOHOrpaduii mo
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TeMe paboThl, HEOOXOJUMO H3yUYEHHE MATEPHAIOB MO TeME, MyOJMKYyEeMbIX B
MEPUOJUYECKOM TTeYaTH.

[Tonbupas nutepatypy (MoHOrpaduu, y4yeOHHMKH, >KypHalbHBIE CTaTbU U
T.IL.), HEOOXOJIUMO YUYWTHIBATH BpeMsl €€ u3JaHus. B mepByro ouepens clienyer
WCIIOJB30BaTh JIUTEpATypy mnocienHux Jer. B Tekcte paboThl 00s3aTEIbHBI
CCBUIKM Ha yKa3aHHbIE B IEPEUYHE UCTOYHUKH U JIUTEPATYPY.

Tpebosanus k opopmnenuro

[TucbmenHas pabota JoJKHA ObITH OTPEJAKTUPOBAHA, BRIUMTAHA U MOJIIIMCAaHA
aBTopoM. OOmuUi 00BEM KypCOBOM pabOThl JOJKEH COCTaBIsATH OT 7 1o 20
CTpaHMI] MAIIMHOMTUCHOTO TeKcTa. [Ipunoxkenus: B 001uii 00beM He BXOJST.

Ha nocnenHem jMcte cnucka HMCHOJIB30BAHHBIX HWCTOYHUKOB U JIUTEPATYpbl
CTaBUTCS TMOJAMKCH CTYJEHTA, YIOCTOBEPSIOINIasi, YTO TEKCT pabOoThl BHIBEPEH,
LATATHI IPOBEPEHBI.

Ha tuTtynbHOM JMCT€ CTaBUTCS TOANUCh HAYYHOTO  PYKOBOJHUTEIS,
MOATBEPKAAIOLIETO TOTOBHOCTH Pa0OTBHI.

CopneprxaHre MOMEMIAETCS 3a TUTYJbHBIM JUCTOM, [1€YaTaeTCs Yyepe3 MoiaTopa
MHTEpBaa, pa3Jieibl OTACISIOTCS NpOOEIoM B 1Ba HHTEpBaa.

Hayuno-cnpaeounwviti annapam

HayuHo-cnipaBouHbIii anmapat padoThl COJEPKUT JIBE B3aUMOCBS3aHHBIE YACTH:
CIIUCOK MCIOJIb30BAHHBIX HCTOYHHKOB U JIUTEPATypbl U TOJACTPOYHBIE CCHUIKH.
Cnucok ©  CChUIKM  OQOpPMIISIIOTCS B COOTBETCTBUM €  TPeOOBaHUSIMH,
U3JI0KEHHBIMU B JIEVCTBYIOLIMX TOCYJaPCTBEHHBIX CTaH/IapTaXx.

IToncTpouHblE CCHUIKM HCIHOJB3YIOTCS BO BCEX CIy4YasX LHUTUPOBAHUS
MPOU3BEJICHUN JPYruX aBTOPOB, HMCTOYHHUKOB M JuTepaTypbl. O0s3aTeabHO
MOATBEP)KIAIOTCA TIOJCTPOYHBIMU CCBhUIKaMU Bce (akThl, IUGPBl U JIpyrue
KOHKPETHBIE JaHHbIE, TPUBOJUMBIE B TEKCTE, 3aMMCTBOBAHHbIE U3 UCTOYHUKOB U
muteparypbl. CChUTKH HYMEPYIOTCS B CKBO3HOM TOpsZIKEe apaOCckumu mudpamu B
npeaenax 4yactu palboThl (BBEIEHHUSA, PA3IEIOB, 3aKIIOYEHHUS M MPUIOKEHUN).
TeKCT KaxIOW CCBUIKM TI€YaTaeTcsi 4Yepe3 OJUH MEKCTPOUYHbIM HMHTEPBAIL.
Pa3nensroTcs cChlIKM JBYMSI HHTEpBaIaMHu.
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Ipunooicenue 1
AHHOTAIUA JUCIHUITJIMHBI

JNucuumiuHa «bpeHIUHT TeppUTOpUil» BXOAUT B YACTh JUCIUIUIMH Y4e€OHOTO
miaHa, (QopMUpyeMyl0 y4YyaCTHHKaMH OOpa3oBaTebHBIX  OTHOIIEHUN, IO
HarnpaByieHut0 1oArotoBku 42.04.01 «Pexknama u CBsI3U ¢ OOIIECTBEHHOCTHIOY,
HaIpaBJIECHHOCTh «BpeHAUMHr U AenoBag penyTauus». JlucuuimHa peanusyercs
Ha akyJIbTeTe peKIamMbl U CBs3e ¢ obmectBeHHOCThI0 PITY  kadempoit
OpeHMHTa U BU3YyaIbHBIX KOMMYHUKAIIUH.

L]env oucyunaunvr — mpodeccruonanbHas MoAroTOBKa MarucTpoB, HEOOXoAMas
ist GOPMHUPOBAHUS METOOJIOTMUECKOM M HAYYHOUH KYJIbTYpbI, CHCTEMbl 3HAHUH,
YMEHUH U HABBIKOB B 00J1aCTH pa3pabOTKH U yIpaBJIeHHs OpeHIaMu TEPPUTOPHUH.

3aoaqu oucyuniunsl:
- (opmupoBanre 'y  0oOydYarOlUXCA  ULEIOCTHBIX  TEOPETHUUECKUX
MIPEAICTABICHUI O OpEHUHTE;
-OBJIaJICHUE 3HAHUSMH B 00JJACTH OCHOB METOJIOJIOTHH, METOJIOB U TTOHSATUH
B YIIPABJICHHH TEPPUTOPUSIMHU U PETHOHAMU;
-popMHUpOBaHUE MPAKTHYSCKUX HABBIKOB M YMCHUW NMPUMEHCHHS HAyYHBIX
METOJI0B MpH (POPMUPOBAHUU U YTIPABIEHUU OPEHIOM TEPPUTOPHUU;
-U3y4YE€HHE BO3MOXKHOCTEH COBPEMEHHBIX WH(MOPMAIMOHHBIX TEXHOJIOTHMA
JUIS pean3aliy MPOEeKTOB B 00JaCTH OpeHIMHTa TEPPUTOPHI.
JuciuiuinHa HampaBiieHa Ha (opMupoBaHue chefyrommx kommereHnuui: [T1K-
[1K-1.3, I[IK-1.4, TIK-1.5, TIK-2.3, TIK-2.4, T1K-2.5, [1K-3.4, [1K-3.14

B pe3ynbraTe 0CBOSHUS AUCHUIUIMHBI O0YYaIOUTUIICS TOIKEH:

3namw:

- OCHOBBI TCOPHH TEPPUTOPHUATHLHBIX OPECHIIOB;

- METOABl COOTHECEHHS PAa3BHTHS TEPPUTOPUATHHOTO OpEHAMHTa C
UCTOPUYCCKUM, OKOHOMHYECKHUM, COIHMOKYJBTYPHBIM M  TEONOJUTHYECKUM
KOHTEKCTOM;

- METOAbl TMPOBEACHUS MPEANPOEKTHBIX HCCIEAOBaHUM B  001acTH
TEPPUTOPHAIBHOTO OPEH/INHTA;

- aHalW3 TPOEKTHBIX YCJIOBHH, COLMOKYJIBTYPHBIX YCTAaHOBOK, TOYEK
napuTeTa u To4ek AudhepeHIuanum TEPPUTOPUATLHBIX OPEH/IOB;

- METOJbI TIOCTAHOBKH 33J]]a4 MPU MPOCKTUPOBAHUHN OpEHIa TEPPUTOPHUIA H
OpeHI-KOMMYHUKAIIHA;

- OCHOBHBIE TIPUEMBI M TEXHOJIOTHH CO3aHUS OPEH/Ia TEPPUTOPHUH B OHJIAMH
u odnaiiH cpene;

METOJMKH CO3JaHUS KOMMYHHUKAIIMOHHBIX MPOIYKTOB B chepe OpeHauHTa
TEPPUTOPHUIL;

- mpuHIUIBI cOopa, oTOOpa U 0000IIeHUsT UHGOPMAIIUU IS pa3pabOTKU
IPOEKTOB U KaMIaHu# B chepe OpeHIuHTa TePPUTOPUIL;
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- TIPEANOCHUIKM BO3HUKHOBEHHS OpEHJMHTa TEPPUTOPUN, HMX POJIU B
KOHKYPEHTHOMN

60pb0Oe PernOHOB 3a MPHUBJICYEHUE BHEIIHUX PECYPCOB;

- METOJUKH CHCTEMHOTO MOAXO0Ma I pelieHus: mpodhecCHOHATbHBIX 3a7a4
B 00J1aCTH OpEHIMHTa TEPPUTOPUIL;

- HHCTPYMEHTBI U TEXHOJIOTUH TEPPUTOPHAITBHOTO OPCHIMHTA;

- OCHOBHBIC MIOHATHS MAPKETUHTA U OPESHIMHTA TCPPUTOPHIA;

- OCHOBHBIC MAaKpPOIKOHOMUYECKHE KaTErOphH, HEOOXOAMMBIE I aHaIn3a
NS TENHbHOCTA SKOHOMUYECKUX CYOBEKTOB.

Ymems:

- BBISBISATH W PACKpbIBaTh  OTJIMUUTEIbHBIE YEPThl  PA3TMUHBIX
TEPPUTOPHUAIBHBIX OPEHIOB;

- aHAIM3UPOBATH OPEHI-KOMMYHHKAIIUA B KYJIbTYPHO-UCTOPHYECKOM
KOHTEKCTE;

- OCYILIECTBJIATH MPEANPOCKTHBIE HCCIEAOBAHUSA, BBIABIATH O0OIINE
COBpEMEHHBIEC TPeOOBaHUSI, IPEABABISIEMbIE K TEPPUTOPUATHLHBIM OpeHIaMm;

- popmupoBaTts 3aganue (Opud) Ha TeppUTOPUATIBHBII OPEHIUHT;

- HCCIEeOBaTh  OCOOCHHOCTH  BOCTIPHUATHS  OpeHJa  TEppPUTOPHUU
OOIIECTBEHHBIMU TPYIITIAMU;

- TPUMEHITh COBPEMEHHBIC OHJIAWH W O(QIaiiH TEXHOJOTHUU CO3JaHUs
CTpaTeTUuu MPOJBUKEHUS TEPPUTOPUATBHOTO OpeH/Ia;

- aHAJIM3UPOBATh U CUCTEMATU3UPOBATh PA3HOPOIHBIC JIAHHBIE;

- cobuparb, oOpabarbiBaTh  WHGOpPMAIIMIO W  y4yacTBOBAaTh B
uH(pOpMaATU3AINU JEATEILHOCTH OPraHU3aIuy;

- oneHuBath 3(PPEKTUBHOCTh MPOIEAYP aHaNIM3a MPOOIEM M TPUHSTHS
perieHuit B 001acTy OpeHIMHTa TEPPUTOPHH;

- aHAJIM3UPOBATh U CUCTEMATU3UPOBATh PA3HOPOIHBIEC TAHHBIE;

- oueHuBaTh 3(P(EKTUBHOCTH MPOLEAYp aHaausza mpodiieM B cdepe
OpeHuHTa TEPPUTOPUIL;

- Ilpuammare ympaBieHUECKHE pemeHusT B cdepe TOoCyTapCTBEHHOTO
pEryJIMPOBaHUS MAPKETUHTOBOM JIEATEIHHOCTH.

Braoemy:

- TEXHOJOTUSIMM  TNPUOOpPETEHHUs, UCIOJb30BaHUS U  OOHOBIICHHUS
T'YMaHUTAPHBIX UCTOPUKO-KYJIBTYPHBIX 3HAHUN TEPPUTOPHIA;

- HUCTOPUYECKHMMH U HMCKYCCTBOBEIUYECKUMHU METOJIaMU TIO3HAHUS H
HAaBBIKAMH WX TPUMEHEHHS B OpEHI-KOMMYHHKAIUAX W TEPPUTOPUATHHBIX
OpeHmax;

- METOJJaMU TIPOBEICHUSI MPEATPOCKTHBIX UCCIICIOBAHU;

- HaBBIKAMH O(OPMIICHUS PE3YyJIbTATOB MCCICIOBAHUN U TPEIOCTABICHUS
UX 3aKa3YUKY;

- HaBBIKaMU TUTAHWPOBAHUS U OPTaHMU3AINH IPOCKTHOH IEATEIHHOCTH;

- HaBBIKAMH YTIPABIICHUS TEPPUTOPHATBHBIM OPEHIOM;

- HaBBIKAMHU CO3JIJaHUS KOMMYHHMKAITMOHHOW CTPATETHH IS TPOJIBHIKCHHUS
OpeH/1a TeppUTOPUH B OHJIAIH U oduiaiiH cpeje;



44

- METOAaMU pa3pabOTKU KaMIIAHWU MO MPOJBHKEHHUIO TEPPUTOPUATBHOIO
OpeHJa C UCHOJB30BAaHMEM COBPEMEHHBIX CpPEICTB W TEXHOJOTUH MpH
NPOEKTUPOBAHUN U peajH3aliil KOMMYHHUKAIIMOHHBIX TPOILIECCOB Ha OCHOBE
MCCJIEI0BAHUM OOIIECTBEHHBIX IPYIII;

- HaBBIKaMU HMCCIICJIOBaHUSA, 000OIIECHUS U MTPUMEHEHHUS TIEPEIOBOTO OMBITA
opraHu3auud 3(QQPEeKTUBHOTO OTEYECTBEHHOIO M 3apyO0eXHOro ymnpaBlICHUS
COLIMATHbHO-DKOHOMUYECKUM Pa3BUTHEM MYHHIIUITATUTETOB;

- HaBBIKAMU CO3JaHUSI KOMMYHHUKAIIMOHHBIX MPOAYKTOB JIFOOOTO YPOBHS B
chepe OpeHaUHTa TEPPUTOPUIL;

- HaBBIKAMU Pa3pabOTKU MPOEKTOB B chepe OpeHIMHTa TePPUTOPUIL;

- HaBbIKaMu cOopa, 06padboTku HHPOPMAIIMK U y4acTus B HH(MDOpMATH3ALIUN
JesITeIbHOCTH COOTBETCTBYIOIIMX OPTaHOB BJIACTU U OPTaHU3ALIHH.

OO01ast TpyA0EMKOCTh OCBOEHUS AUCLUIUIMHBI COCTABISET 3 3aueTHbIC €IUHUIIbI,
108 ygacos.

The discipline "Territory Branding" is included in the part of the disciplines of the curriculum,
formed by the participants in educational relations, in the direction of preparation 42.04.01
"Advertising and Public Relations", specialization "Branding and business reputation". The
discipline is implemented at the Faculty of Advertising and Public Relations by the Department
of Branding and Visual Communications.

Purpose of the discipline— professional training of masters, necessary for the formation of a
methodological and scientific culture, a system of knowledge, skills and abilities in the
development and management of territory brands.

Tasks of the discipline:
- the formation of students' holistic theoretical ideas about branding;
- mastery of knowledge in the field of fundamentals of methodology, methods and
concepts in the management of territories and regions;
- the formation of practical skills and abilities to apply scientific methods in the
formation and management of the brand of the territory;
- study of the possibilities of modern information technologies for the implementation of
projects in the field of territory branding.
The discipline is aimed at the formation of the following competencies: PC-PC-1.3, PC-1.4,
PC-1.5, PC-2.3, PC-2.4, PC-2.5, PC-3.4, PC-3.14

As a result of mastering the discipline, the student must:

To know:

- bases of the theory of territorial brands;

- methods of correlating the development of territorial branding with the historical,
economic, socio-cultural and geopolitical context;

- methods for conducting pre-project research in the field of territorial branding;

- analysis of project conditions, socio-cultural attitudes, points of parity and points of
differentiation of territorial brands;

- methods of setting goals when designing a brand of territories and brand
communications;

- basic techniques and technologies for creating a territory brand in an online and offline
environment;

methods of creating communication products in the field of territory branding;
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- principles of collection, selection and generalization of information for the development
of projects and campaigns in the field of territory branding;

- prerequisites for the emergence of territory branding, their role in the competitive

the struggle of regions to attract external resources;

- Methods of a systematic approach for solving professional problems in the field of
territory branding;

- tools and technologies of territorial branding;

- basic concepts of marketing and branding of territories;

- the main macroeconomic categories necessary for the analysis of the activities of
economic entities.

To be able to:

- identify and disclose the distinctive features of various territorial brands;

- analyze brand communications in a cultural and historical context;

- carry out pre-project research, identify general modern requirements for territorial
brands;

- to form a task (brief) for territorial branding;

- to study the peculiarities of the perception of the brand of the territory by public groups;

- apply modern online and offline technologies for creating a strategy for promoting a
territorial brand;

- analyze and systematize heterogeneous data;

- collect, process information and participate in the informatization of the organization's
activities;

- evaluate the effectiveness of procedures for analyzing problems and making decisions
in the field of territory branding;

- analyze and systematize heterogeneous data;

- evaluate the effectiveness of problem analysis procedures in the field of territory
branding;

- Make managerial decisions in the field of state regulation of marketing activities.

To own:

- technologies for acquiring, using and updating the humanitarian historical and cultural
knowledge of the territories;

- historical and art history methods of cognition and the skills of their application in
brand communications and territorial brands;

- methods of conducting pre-project studies;

- skills of registration of research results and their provision to the customer;

- skills in planning and organizing project activities;

- Territorial brand management skills;

- the skills to create a communication strategy to promote the brand of the territory in the
online and offline environment;

- methods for developing a campaign to promote a territorial brand using modern tools
and technologies in the design and implementation of communication processes based on studies
of public groups;

- the skills of research, generalization and application of best practices in organizing
effective domestic and foreign management of the socio-economic development of
municipalities;

- skills in creating communication products of any level in the field of territory branding;

- skills in developing projects in the field of territory branding;

- the skills of collecting, processing information and participating in the informatization
of the activities of the relevant authorities and organizations.

The total labor intensity of mastering the discipline is 3 credits, 108 hours.
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